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1. Introduction
Strengthening the Research Capacity of Turkey in Innovative Business Models for the Hospitality 
Sector (REMODEL) project is funded by the European Union Research and Innovation program. The 
aim of this project is to strengthen the Research and Innovation (R&I) capacity and skills of the 
members of Bursa Uludağ University (BUU). To achieve this goal, BUU will benefit from the 
experiences, knowledge, and state-of-the-art tools of its partners, Universidad de Leon (ULE) and 
Atlantic Technological University (ATU) in Ireland, who are leaders in higher education. 

Within the scope of the project, to define a common strategic research agenda and long-term 
networking and R&I cooperation strategy among REMODEL Partners and key stakeholders, 
REMODEL summer schools and staff exchange activities will be organised. During the project, each 
year, one project partner will organize a summer school with an intensive 2-day program. As a result, 
the project outcomes will be shared with research and scientific communities both in Ireland through 
ATU, in Spain through ULE, and in Turkey through BUU. Addition to this, qualified academics from 
ULE and ATU will contribute by giving lectures in BUU doctoral programs as visiting lecturers. With 
this event, which will last for three years, the project will be promoted and disseminated to different 
student groups and academic staff. Staff exchanges are deemed fundamental to consolidate 
research collaboration among REMODEL partners and ensure that knowledge transfer is optimum. 
Visiting lectures are in the scope of staff exchanges highly contributes to this knowledge transfer. 

This report consists of two main sections for staff exchange and summer school activities till M9 of 
REMODEL. The first section encompasses the staff exchange activities at BUU. In this regard, first, 
the content of the training provided to doctoral students and academic staff is briefly 
explained. Subsequently, based on the results of the surveys conducted, the opinions of both the 
participants and the lecturers regarding the activity are evaluated. The second section covers 
information related to the REMODEL summer school to be conducted by ULE. The report provides 
a brief explanation of the instructors and the topics covered in the summer school. Subsequently, 
it includes information and analyses related to the participants.  
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2. Staff Exchange Report

2.1. Scope of the Staff Exchange (Trust and 
Knowledge Management – ATU) 
The first REMODEL Visiting Lecture named “trust” and “knowledge management” organized by ATU on 

April 26th – 27th, 2023, as part of the staff exchanges conducted for the project. This visiting lecture 
conducted face-to-face and hosted by the BUU Management and Organization PhD class and BUU 
Business Administration PhD class. The general topics discussed are as follows: 

 Embedding trust in our interpersonal and inter-organisational actions
 The importance of proactive knowledge management in contemporary organisations

2.1.1. Visiting Lecturer and Contents 
On the first day of the visiting lecture, Dr. Conor McTiernan introduced the topic of trust to PhD 
students, an increasingly recognised key to understanding employees and customers’ actions and 
behaviours. On the second day of the visiting lecture, Dr. Conor introduced the topics of knowledge 
management and absorptive capacity to PhD students, an increasingly recognised key to 
gaining competitive advantage. During the training teams have been required to complete a brief 
presentation related to a knowledge transfer and its application to a chosen industry sector. 

Conor McTiernan (PhD) is a lecturer in the Department of Tourism 
and Sport in ATU. He completed his PhD in Leeds Beckett 
University exploring the role of trust in inter-organisational 
knowledge transfer in Irish festival and event tourism networks. 
Conor’s teaching and research primarily focuses on sustainable 
tourism policy development, tourism networks, innovation, 
knowledge management and trust in tourism SMTE’s. He is also 

knowledgeable on tourism network formation and operation; 
especially facilitating knowledge transfer within network 
structures. He is a member the Irish Hospitality Institute, the First 
International Network of Trust and serves as the co-chair on the 
tourism committee for the Laurentic Forum, a network of Irish, 
Icelandic, Norwegian and Canadian tourism policy makers and 
practitioners dedicated to the development of a sustainable 
tourism sector that supports coastal communities.  

The content of the first day of the Conor McTiernan' visiting lecture was: 

 What is trust?
 Advantages/ disadvantages of trust
 Barriers and enablers of trust development
 Fragility of trust

Through this content, the following learning outcomes were expected: 

 To define trust and understand the importance of trustworthiness
 To differentiate between inter-personal, inter-organisational and political trust
 To appreciate the implications of trust and distrust in inter-personal, inter-organisational and

political interactions
 To explore

Conor McTiernan 
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Dr. Conor talking about "trust" 

The content of the second day of the Conor McTiernan' visiting lecture was: 

 What is knowledge management?
 Types of knowledge – tacit and explicit
 Sources of knowledge
 The challenge of codifying tacit knowledge
 Absorptive capacity, competitive advantage and organisational effectiveness

Through this content, the following learning outcomes are expected: 

 To define knowledge and knowledge management
 To differentiate between the types of knowledge and understand how to identify suitable

knowledge sources
 To appreciate challenges of codifying tacit knowledge and transferring knowledge
 To explore how absorptive capacity of contemporary organisations can be enhanced

8



Dr. Conor talking about "knowledge management" 

2.1.2. Participants 

Visiting lectures are open to participation of all PhD students registered in BUU Social Sciences 
Institute. 20 PhD students attended the visiting lecture on ''trust'' held on April 26th, 2023. The 
distribution of PhD students participating in the visiting lecture by departments and gender are as 
follows:

Departments of PhD Students Participating in the Visiting Lecture Numbers 

Business Administration 11 
Management and Organization 4 

Public Finance 2 
Econometrics 2 

Private Law 1 
TOTAL 20 
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Dr. Conor and First Day Participants 

17 PhD students have been attended the visiting lecture on ''knowledge management'' held on April 
27th, 2023. The distribution of PhD students participating in the visiting lecture by departments and 
gender are as follows:

Departments of PhD Students Participating in the Visiting Lecture Numbers 

Business Administration 13 
Public Finance 2 
Econometrics 1 

Private Law 1 
TOTAL 17

On the first day, Dr. Conor together with REMODEL Project Coordinator Prof. Aylin Poroy Arsoy and 
REMODEL WP Leader Prof. Çağatan Taşkın visited BUU Faculty of Economics and Administrative 

Sciences (FEAS) Dean Prof. Derda Küçükalp in his office. Dean Küçükalp stated that as the Faculty 
they attach importance to the studies carried out within the scope of the REMODEL project, he 
expressed his pleasure with the visit. 

On the second, Dr. Conor together with REMODEL Project Coordinator Prof. Aylin Poroy Arsoy and WP 
Leaders Prof. Nuran Bayram Arlı, Prof. Çağatan Taşkın, Assoc. Prof. Yasemin Ertan and Assoc. Prof. 

Elif Yücel visited Bursa Uludag University Rector Prof. Ahmet Saim Kılavuz in his office. Rector Kılavuz 
stated that his pleasure for Bursa Uludag University, a research university, to take part in such a project 
and thanked to Dr. Conor for his visit.  
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2.1.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to evaluate 
the visiting lecture. At the end of the visiting lecture on both two days, the forms were sent online to the 
participants and the visiting lecturer. The evaluations of the participants are as follows: 

2.1.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on "trust", 6 participants evaluated. The evaluations of the participants are as 
follows:  

Questionnaire First Day Second Day 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree    Agree       Neutral 

Disagree   Strongly disagree 

The lecturer was well prepared. 

Strongly agree    Agree  Neutral 

Disagree       Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The venue met all visiting lecture needs. 

Strongly agree    Agree  Neutral 

Disagree     Strongly disagree 

I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent     Good    Satisfaction 

 Poor    Very poor 

How would you rate the visual of the presentations? 

Excellent                       Good    Satisfaction 

 Poor    Very poor 

How do you rate the quality of presentations? 

Excellent                       Good    Satisfaction 

 Poor    Very poor 
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How would you rate the quality of the visiting lecture? 

Excellent                       Good    Satisfaction 

 Poor    Very poor 

2.1.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Conor for both days: 

Questionnaire First Day Second Day 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting 
lecture objectives.  

Strongly agree    Agree       Neutral 

Disagree   Strongly disagree 

The content presented was compatible with students’ 

needs. 

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I was able to encourage critical thinking and problem-
solving.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The venue met all visiting lecture needs. 

Strongly agree    Agree  Neutral 

Disagree     Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication 
etc.)?  

Excellent   Good    Satisfaction 

 Poor    Very poor 

How do you rate the overall students’ attitudes towards 

the visiting lecture? 

Excellent   Good    Satisfaction 

 Poor    Very poor 

How do you rate your overall visiting lecture experience? 

Excellent                       Good    Satisfaction 

 Poor    Very poor 
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2.2. Scope of the Second Staff Exchange 
(Governance, Ethics and Sustainability and 
Organizational Culture – ATU) 
The second REMODEL Visiting Lecture named “governance, ethics and sustainability” and 
“organizational culture” organized by ATU on October 4th – 5th, 2023, as part of the staff exchanges 
conducted for the project. This visiting lecture conducted face-to-face and hosted by the BUU. The 
general topics discussed are as follows: 

• Navigating governance, ethics and sustainability
• Unravelling organisational culture

2.2.1. Visiting Lecturer and Contents 
On the first day of the visiting lecture, Dr. Anne Burke explored the topics of governance, ethics, and 
sustainability with PhD students. By the end of the workshop, students discussed complex issues in 
these areas and considered these issues in the context of their own research areas. On the second day 
of the visiting lecture, Dr. Anne introduced the topics of organizational culture and its impact on 
organisational behaviour, performance, and success to PhD students enabling them to consider these 
topics as appropriate in the context of their research and future Professional endeavours. 

Anne Burke Dr. Anne Burke is a senior lecturer for Faculty 
Strategic Development and joint DBA Course Director in the 
Faculty of Business (Donegal) Atlantic Technological 
University (ATU). She completed her PhD in Trinity College 
and has a first-class honours MSc degree in the 
Management and Application of Information Technology in 
Accounting from Dublin City University.  Anne’s teaching 
primarily focuses on corporate governance, organisational 
culture, and audit practice. Anne, a qualified Fellow of the 
Chartered Association of Certified Accountants (ACCA), 
enjoyed an 11-year career as an accountant where her work 
involved auditing, financial accounting, and the 
implementation of SAP and Agresso ERP systems prior to 
joining ATU in 2001 as a lecturer. 

Since joining ATU in 2001, she has held the roles of Head of Department and Course Director for 
transformative executive education Master level programmes in Leadership and Innovation for both 
private and public sectors underpinned by Action Learning. Anne is also a volunteer member of the 
Society of St. Vincent de Paul and is a non-executive director on the governance boards of the Alcohol 
Forum and the Donegal Sexual Assault and Rape Crisis Centre. 

The following learning outcomes on the first day were expected: 

• To describe the role and responsibilities of the board of directors in corporate governance
• To explain how the composition of a board can affect its operation
• To explore the main elements of corporate social responsibility, stakeholder theory, ethics, and

sustainability
• To discuss trends in governance, ethics and sustainability
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Dr. Anne talking about " governance, ethics and sustainability " 

The following learning outcomes on the second day were expected: 

• To describe the common characteristics of organisational culture
• To show how culture is transmitted to employees
• To identify the factors that create and sustain an organization’s culture
• To compare the functional and dysfunctional effects of organizational culture on people and the

organization

Dr. Anne talking about " organisational culture" 
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2.2.2. Participants 
Visiting lectures are open to participation of all PhD students registered in BUU. A total of 19 
participants, including 14 PhD students and 5 researchers attended the visiting lecture on 
''governance, ethics and sustainability'' held on October 4th, 2023. The distribution of participants and 
PhD students participating in the visiting lecture by departments and gender are as follows:

Participants Numbers 
REMODEL researchers 4 
Researcher 1 
Departments of PhD Students Participating in the Visiting Lecture Numbers 

Management and Organization 6 
Business Administration 3 

Public Finance 1 
Econometrics 1 

Economics 1 
Political Science and Public Administration 1 

Labor Economics and Industrial Relations 1 
TOTAL 19 

Dr. Anne and First Day Participants 

A total of 16 participants, including 12 PhD students and 4 researchers attended the visiting lecture 
on ''organisational culture'' held on October 5th, 2023. TThe distribution of participants and PhD 
students participating in the visiting lecture by departments and gender are as follows: 

Participants Numbers 
REMODEL researchers 3 
Researcher 1 
Departments of PhD Students Participating in the Visiting Lecture Numbers 

Management and Organization 6 
Business Administration 3 

Public Finance 1 
Econometrics 1 

Economics 1 
TOTAL 16 
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Dr. Anne and Second Day Participants 

On the first day (October 4th, 2023), Dr. Anne together with REMODEL Project Coordinator Prof. Aylin 
Poroy Arsoy, Project Manager Assoc. Prof. Yasemin Ertan, Communication Manager Assoc. Prof. Elif 
Yücel, WP Leaders Prof. Nuran Bayram Arlı and Prof. Çağatan Taşkın, REMODEL researcher Prof. 
Sevda Gürsakal visited Bursa Uludag University Faculty of Economics and Administrative Sciences 
Dean Prof. Kadir Yasin Eryiğit in his office. Dean Eryiğit expressed his pleasure with the BMI Laboratory 
established within our faculty and the studies to be carried out within the scope of the REMODEL project, 
and thanked to Dr. Anne. 

Then, Dr. Anne together with REMODEL Project Coordinator Prof. Aylin Poroy Arsoy, REMODEL 
managers and WP Leaders visited Bursa Uludag University Rector Prof.  Ferudun Yılmaz in his office. 
Rector Yılmaz Rector Yılmaz stated that he values the Remodel project and expressed that he is proud 
that such a project in the field of social sciences is carried out within our university and thanked to Dr. 
Anne for her visit. 

2.2.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to evaluate 
the visiting lecture. At the end of the visiting lecture on both two days, the forms were sent online to the 
participants and the visiting lecturer. The evaluations of the participants are as follows: 

2.2.3.1. Visiting Lecture Evaluation by the Participants 
After the first day visiting lecture on "governance, ethics and sustainability", 15 participants evaluated. 
After the second day visiting lecture on ''organisational culture'', 14 participants evaluated. The 
evaluations of the participants are as follows: 

1818



Questionnaire First Day Second Day 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree        Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The venue met all visiting lecture needs. 

Strongly agree  Agree Neutral 

Disagree        Strongly disagree 

I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 
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How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor Very Poor 

2.2.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Anne for both days: 

Questionnaire First Day Second Day 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting 
lecture objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ 
needs.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I was able to encourage critical thinking and problem-
solving.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The venue met all visiting lecture needs. 

Strongly agree  Agree Neutral 

Disagree        Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication 
etc.)?  

Excellent Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards 
the visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate your overall visiting lecture experience? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 
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2.3. Scope of the Third Staff Exchange (ChatGPT – 
ULE) 
The third REMODEL Visiting Lecture named “Unleashing the power of ChatGPT: 
Revolutionizing education, research, and management for enhanced productivity” organized by ULE 
on February 21st, 2024, as part of the staff exchanges conducted for the project. This visiting lecture 
conducted face-to-face and hosted by the BUU.  

2.3.1. Visiting Lecturer and Contents 

José Alberto Benítez Andrades delved into the groundbreaking world of ChatGPT, offering 
a comprehensive overview of its capabilities and applications in education, research, and 
management. PhD students explored how ChatGPT can be harnessed as a powerful tool to 
augment productivity, enhance learning experiences, and streamline research and administrative 
processes. 

         José Alberto Benítez 
Andrades 

José Alberto Benítez Andrades is a computer engineer and PhD 
in production and computer engineering. He is Associate 
Professor (tenured) at the Universidad de Leon. He has 
delivered over 1,500 hours of form al instruction at the university 
level, encompassing various undergraduate and graduate 
programs. These include Bachelor's Degrees in Computer 
Engineering, lndustrial and Automatic Electronic Engineering, 
lndustrial Mechanical Engineering, and Master's Degrees in 
Computer Engineering and Research in Social and Health 
Sciences. On the pedagogical front, he has completed 
numerous faculty development courses and has been an 
active participant in two educational innovation projects, 
contributing as a team member. He boasts a five-year tenure 
in teaching. His research primarily focuses on applying

artificial intelligence techniques, knowledge engineering, and social network analysis to 
address challenges in the healthcare sector. He has authored over 50 publications that are indexed in 
the Journal Citation Reports (JCR), presented 30 papers at international conferences, and serves as 
an associate editor for the journals BMC Medical lnformatics and Decision Making, as well as 
PeerJ Computer Science. Additionally, he has been organizing several international conferences 
since 2018 and acts as a reviewer for international projects funded by the governments of Spain and 
Peru. 

The content of visiting lecture aims to demystify the technology behind ChatGPT, illustrating its 
potential to transform various professional landscapes. 

Through this content, the following learning outcomes were expected: 

• Understand the foundational principles and technology behind ChatGPT
• Explore innovative ways to incorporate ChatGPT in teaching methodologies and classroom

activities
• Discover how ChatGPT can assist in various stages of research, from literature review to data

analysis
• Learn to leverage ChatGPT for effective management and administrative tasks, enhancing

efficiency
• ldentify best practices for integrating ChatGPT into your workflow to maximize productivity and

innovation
• Discuss ethical considerations and limitations of using al tools like ChatGPT in professional

settings
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• Engage in practical exercises to experience first-hand the capabilities of ChatGPT
• Develop strategies for staying abreast of evolving al technologies and their applications in your

field

Dr. Alberto talking about "ChatGPT" 

2.3.2. Participants 
Visiting lectures are open to participation of all PhD students registered in BUU. 15 PhD students 
attended the visiting lecture on ''ChatGPT'' held on February 21st, 2024. The distribution of PhD 
students participating in the visiting lecture by departments and genders are as follows:  

Departments of PhD Students Participating in the Visiting Lecture Numbers 
Business Administration 6 

Management and Organization 3 
Economics 3 

Econometrics 1 
Private Law 1 
Psychology 1 

TOTAL 15 
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Dr. Alberto and Participants 

2.3.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to evaluate 
the visiting lecture. At the end of the visiting lecture, the forms were sent online to the participants and 
the visiting lecturer. The evaluations of the participants are as follows: 

2.3.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on “ChatGPT'', 14 participants evaluated. The evaluations of the participants 
are as follows:  

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree  Agree Neutral 

Disagree    Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The venue met all visiting lecture needs. 

Strongly agree  Agree Neutral 

Disagree        Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor Very Poor 

2.3.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Alberto: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate your overall visiting lecture experience? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.4. Scope of the Fourth Staff Exchange (Matlab – 
ULE) 
The fourth REMODEL Visiting Lecture named “MATLAB for validating hypotheses when working with 
datasets” organized by ULE on February 22nd, 2024, as part of the staff exchanges conducted for the 
project. This visiting lecture conducted face-to-face and hosted by the BUU.  

2.4.1. Visiting Lecturer and Contents 

Dr. Hector provided students basic MATLAB knowledge. Thank to this tool the researchers worked with 
complex datasets in order to develop statistical treatment and machine learning models. PhD students 
learned the basic primitives understanding the automatic outputs of new Al tools such as ChatGPT. 

 Héctor Alaiz Moretón 
Héctor Alaiz Moretón received his degree in Computer Science, 
performing the final Project at Dublin Institute of Technology, in 
2003. He received his PhD in Information Technologies in 2008 
ULE. He has worked as a lecturer since 2005 at the School of 
Engineering at the ULE. His research interests include 
knowledge engineering, machine and deep learning, networks 
communication, and security. He has several works published in 
international conferences, as well as books, more than 90 
scientific publications between JCR papers, Lecture Notes 
and Scientific Workshops. He has been a member of scientific 
committees in conferences. He has headed several PhD Thesis 
and research competitive projects. At present, he is the vice 
main of RIASC (Institute of Applied Sciences to Cybersecurity).  
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The content of visiting lecture aims to provide students basic MATLAB knowledge. 
Through this content, the following learning outcomes were expected: 

• What is MATLAB?
• MATLAB Tool for Papers Based on Datasets
• Knowing MATLAB: Mathematical operations, commands scripts, functions, and graphical

representation.
• Machine Learning and Statics
• MATLAB with ChatGPT

Dr. Héctor talking about "MATLAB with ChatGPT" 

2.4.2. Participants 
Visiting lectures are open to participation of all PhD students registered in BUU. 19 PhD students 
attended the visiting lecture on ''MATLAB'' held on February 22nd, 2024. The distribution of PhD 
students participating in the visiting lecture by departments and gender are as follows: 

Departments of PhD Students Participating in the Visiting Lecture Numbers 
Business Administration 9 

Economics 5 
Management and Organization 2 

Psychology

2 
Econometrics  1 

TOTAL 19 

Psychology 
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Dr. Héctor and Participants 

2.4.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to evaluate 
the visiting lecture. At the end of the visiting lecture, the forms were sent online to the participants and 
the visiting lecturer. The evaluations of the participants are as follows: 

2.4.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on “Matlab'', 9 participants evaluated. The evaluations of the participants are 
as follows:  

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree        Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The venue met all visiting lecture needs. 

Strongly agree  Agree Neutral 

Disagree                   Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor   Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.4.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Héctor: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate your overall visiting lecture experience? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.5. Scope of the Fifth Staff Exchange 
(Neuromarketing and Eye-Tracking – ULE) 
The fifth REMODEL Visiting Lecture named “Neuromarketing briefing and eye-tracking insights” 
organized by ULE on May 8th, 2024, as part of the staff exchanges conducted for the project. This visiting 
lecture conducted face-to-face and hosted by the BUU.  

2.5.1. Visiting Lecturer and Contents 
Aroa conducted a neuromarketing briefing to undertake projects with local companies in the hospitality 
and tourism sector. PhD students understood the importance of incorporating information about the 
sample, technologies, client profile, fieldwork organization, and experimental protocol outlined in the 
briefing for successful project execution. Additionally, a practical case study has been conducted using 
an online eye-tracking software to provide a first approach to eye-tracking analysis. 

 Aroa Costa-Feito
Aroa Costa-Feito is an Assistant Professor of Marketing at 
the Faculty of Economics and Business Sciences of the ULE. 
She is also a PhD Candidate in Consumer Neuroscience 
and Neuromarketing, holding a Master of Research in Business 
Economics and a Master's degree in International Tourism 
Management. In addition to her active involvement in 
European projects, conferences, and scientific publications, 
her teaching primarily focuses on tourist marketing, 
experimental market research techniques (neuromarketing), 
and consumer behaviour. Moreover, she has 10 years of 
experience working as a Marketing Director for various 
companies such as AMR Collection, in the tourism sector, 
CRAS Dance and Por Alegría, in the sports sector. She has also 
worked in the Marketing  
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Department of the multinational TUI within the tourism sector, and Sociograph Neuromarketing as a 
research consultant.  

The content of visiting lecture aims to explore how to conduct a neuromarketing briefing to undertake 
projects with local companies in the hospitality and tourism sector. 
Through this content, the following learning outcomes were expected: 

• Understanding the key sections that a neuromarketing briefing should include for effective
project management with companies.

• Understanding the concept of eye-tracking and what it measures.

• Being able to conduct an online eye-tracking study and draw relevant conclusions leading to
business implications.

Aroa Costa-Feito talking about "Neuromarketing" 

2.5.2. Participants 
Visiting lectures are open to participation of all PhD students and early-stage researchers registered 
in BUU. 35 PhD students and early-stage researchers attended the visiting lecture on 
''Neuromarketing'' held on May 8th, 2024. The distribution of early-stage researchers and PhD students 
participating in the visiting lecture by departments and gender are as follows:
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Aroa Costa-Feito and Participants 

2.5.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to 
evaluate the visiting lecture. At the end of the visiting lecture, the forms were sent online to the 
participants and the visiting lecturer. The evaluations of the participants are as follows: 

2.5.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on “Neuromarketing briefing and eye-tracking insights'', 7 participants 
evaluated. The evaluations of the participants are as follows:  

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree        Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.5.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Aroa: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent        Good  Satisfaction 

 Poor  Very Poor 

How do you rate your overall visiting lecture experience? 

Excellent                       Good               Satisfaction 

 Poor   Very Poor 

2.6. Scope of the Sixth Staff Exchange (Web 
Scraping – ULE) 
The sixth REMODEL Visiting Lecture named “Web scraping fundamentals for structured data” organized 
by ULE on May 9th, 2024, as part of the staff exchanges conducted for the project. This visiting lecture 
conducted face-to-face and hosted by the BUU.  

2.6.1. Visiting Lecturer and Contents 

Sofia transferred about the web scraping data download technique, as well as PhD students explored 
the main tools that allow data downloading on websites.  

 Sofía Blanco-Moreno 
Sofía Blanco-Moreno is a Marketing and Tourism expert with a 
specialization in Digital Marketing and technologies such as Web 
Scraping and Artificial Intelligence (Machine Learning and Deep 
Learning) applied in Tourism and Hospitality. She is also a 
PhD student and an assistant professor at the ULE, and 
she has worked as a Digital Marketing expert on international 
companies such as Meliá Hotels. She has received several 
research awards, such as the best communication at the AIRSI 
and AIM 2023 conferences, I UAM-ASSECO Business Case 
Award 2022 and "Proof of concept" within the University-
Business Knowledge Transfer Plan for the platform Photo 
Data Tour Analytics. 

Regarding her professional training, she has taught web scraping and artificial intelligence 
analysis courses at different universities such as Lleida, Zaragoza, Valencia and Valladolid, as well as 
in the REDINTUR network and the European university EURECA. 
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The content of visiting lecture aims to learn about the web scraping data download technique, as well 
as explore the main tools that allow data downloading on websites. At the end of the lecture, PhD 
students download data from websites related to sustainability and tourism, and create databases to 
apply in their own research areas. 

Through this content, the following learning outcomes were expected: 

• Understand what web scraping is, and differentiate between web crawler and web scraper.

• To know the main free and paid tools for web scraping.

• How to download data from tourist platforms like Tripadvisor.

• How to download data from social media platforms like Instagram or Twitter.

Sofía Blanco-Moreno talking about "Web scraping data" 

2.6.2. Participants 
Visiting lectures are open to participation of all PhD students and early-stage researchers registered in 
BUU. 27 PhD students and early-stage researchers attended the visiting lecture on ''Web scraping 
fundamentals for structured data'' held on May 9th, 2024. The distribution of early-stage researchers 
and PhD students participating in the visiting lecture by departments and gender are as follows: 
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Sofía Blanco-Moreno and Participants 

2.6.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to evaluate 
the visiting lecture. At the end of the visiting lecture, the forms were sent online to the participants and 
the visiting lecturer. The evaluations of the participants are as follows: 

2.6.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on ''Web scraping fundamentals for structured data'', 5 participants evaluated. 
The evaluations of the participants are as follows:  

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree        Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor Very Poor 

2.6.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Sofia: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree              Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate your overall visiting lecture experience? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.7. Scope of the Seventh Staff Exchange (Creative 
entrepreneurship – ATU) 
The seventh REMODEL Visiting Lecture named “Creative entrepreneurship – exploring lived 
experience” organized by ATU on May 15th, 2024, as part of the staff exchanges conducted for the 
project. This visiting lecture conducted face-to-face and hosted by the BUU.  

2.7.1. Visiting Lecturer and Contents 

Tena’s delivery explored the topic of creative entrepreneurship. She focused on qualitative research. 
PhD students discussed the lived experience of creative entrepreneurs and gained insights into the 
methods used to surface such experience. 

 Tena Patten Dr. Tena Patten currently teaches in the Department of 
Design and Creative Media, based in the School of Business at 
ATU.  She is also the Joint Course Director of the ATU Doctorate 
in Business Administration. 

Tena’s teaching interests straddle the areas of 
creativity, business, entrepreneurship and education. Tena 
has a keen interest in learning by doing, and frequently 
employs the Action Learning methodology in her teaching 
practice. Additionally, Tena was involved in the co-creation of a 
Design Thinking methodology called UNIQUE, and she has 
deployed training in this technique in collaborative projects 
involving public sector stakeholder partners, secondary school 

educators and social enterprises. Tena completed her doctoral studies at Northumbria University 
in 2017. Her research centred on examining the lived experience of entrepreneurs in the creative 
industries. Previously she attained MBA 
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and MA (French and Music) awards at Trinity College Dublin. Prior to commencing lecturing in 2003, 
she worked in a range of industry settings internationally, and she brings a wealth of industry insight 
and connections to her pedagogical practice.  

The content of visiting lecture aims to learn about the creative entrepreneurship. Through this content, 
the following learning outcomes were expected: 

• Explore theoretical and practical issues relating to entrepreneurial opportunity

• Identify the characteristics of creative industry entrepreneurs

• Discuss the benefits and challenges of conducting qualitative research

• Critique the use of interviews as a data collection method.

Dr. Tena Patten talking about "Creative entrepreneurship" 

2.7.2. Participants 
Visiting lectures are open to participation of all PhD students and early-stage researchers registered 
in BUU. 27 PhD students and early-stage researchers attended the visiting lecture on 
''Creative entrepreneurship – exploring lived experience'' held on May 15th, 2024. The distribution of 
early-stage researchers and PhD students participating in the visiting lecture by departments and 
gender are as follows:
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Dr. Tena and Participants 

2.7.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to evaluate 
the visiting lecture. At the end of the visiting lecture, the forms were sent online to the participants and 
the visiting lecturer. The evaluations of the participants are as follows: 

2.7.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on ''Creative entrepreneurship – exploring lived experience'', 22 participants 
evaluated. The evaluations of the participants are as follows:  

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.7.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Tena: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate your overall visiting lecture experience? 

Excellent                       Good               Satisfaction 

 Poor Very Poor 

2.8. Scope of the Eighth Staff Exchange (Designing 
and Conducting Quantitative Research – ATU) 
The eight REMODEL Visiting Lecture named “Designing and Conducting Quantitative Research” 
organized by ATU on November 7-8th, 2024, as part of the staff exchanges conducted for the 
project. This visiting lecture conducted face-to-face and hosted by the BUU.  

2.8.1. Visiting Lecturer and Contents 
George explained that how to develop a conceptual framework with an appropriate research 
protocol, design appropriate surveys, and implement effective measurement techniques. 

           George Onofrei George Onofrei is Senior Lecturer in Operations and Supply 
Chain Management, at ATU, lreland. He has completed his 
PhD at UCD Smurfit Graduate Business School, lreland in the 
area of Operations and Supply Chain Management. He 
served on the Board of the European Operations 
Management Association (EurOMA) and was the Vice-
President of Global Manufacturing Research Group (GMRG). 
His research interests focus on supply chain practices, 
sustainability, business data analytics and behavioural 
operations in manufacturing and service industries. His work 
has appeared in premier journals including lnternational 
Journal of Production and Operations Management, Journal 
of Business Research, Business Strategy and the 

Environment, Supply Chain Management: An lnternational Journal, Production Planning and 
Control, Resource Conservation and Recycling, lnternational Journal of Production Research, Total 
Quality Management and Business Excellence, Operations Management Research and many 
more. He is a recipient of Lean Business lreland Award (2019) for the Best Contribution to Lean/
Operational.
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In this visiting lecture, participants covered the fundamental principles of quantitative research, 
including some introduction to statistical analysis. Additionally, they covered measurement 
concepts, including reliability and validity, and how to assess and improve the quality of data. 

Through this content, the following learning outcomes were expected: 

• Develop a conceptual framework with an appropriate research protocol

• Explore the different option for quantitative research methods

• Understand the challenges in quantitative research design

• Explain the concepts of reliability and validity

Dr. George Onofrei talking about "Quantitative Research Methods" 

2.8.2. Participants 
Visiting lecture is open to participation of all PhD students and early-stage researchers registered in 
BUU. 31 PhD students and early-stage researchers attended the visiting lecture on ''Designing and 
conducting quantitative research'' held on November 7-8th, 2024. The distribution of early-stage 
researchers and PhD students participating in the visiting lecture by departments and gender are as 
follows:
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Dr. Onofrei and Participants 

2.8.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to 
evaluate the visiting lecture. At the end of the visiting lecture, the forms were sent online to the 
participants and the visiting lecturer.

2.8.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on ''Designing and conducting quantitative research'', 16 participants 
evaluated. The evaluations of the participants are as follows:

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree Neutral 

Disagree 

 Agree

 Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.7.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Onofrei: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

Good

How do you rate your overall visiting lecture experience? 

Excellent                                      Satisfaction 

 Poor Very Poor 

2.9. Scope of the Ninth Staff Exchange (Al 
powered insights – ULE) 
The ninth REMODEL Visiting Lecture named “Al powered insights: Analyzing visual and textual 
content on social media for destination marketing management” organized by ULE on March 19th, 
2025 and it was held online.

2.9.1. Visiting Lecturer and Contents 
In this event, Sofia provided participants with information on how artificial intelligence, machine 
learning, and deep learning techniques can be used to analyze user-generated content from social 
media platforms. 

       Sofía Blanco-Moreno Sofía Blanco-Moreno is a Marketing and Tourism expert with 
a specialization in Digital Marketing and technologies such as 
Web Scraping and Artificial Intelligence (Machine Learning 
and Deep Learning) applied in Tourism and Hospitality. She 
is also an assistant professor at the ULE, and she has 
worked as a Digital Marketing expert on international 
companies such as Meliá Hotels. She has received 
several research awards, such as the best 
communication at the AIRSI and AIM 2023 conferences, I 
UAM-ASSECO Business Case Award 2022 and "Proof of 
concept" within the University-Business Knowledge Transfer 
Plan for the platform Photo Data Tour Analytics. Regarding 
her professional training, she has taught web scraping and 

artificial intelligence analysis courses at different universities such as Lleida, Zaragoza, Valencia 
and Valladolid, as well as in the REDINTUR network and the European university EURECA.
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Within the scope of this workshop, particular emphasis was placed on how textual content, visual 
content, and metadata are processed to derive insights into tourist behavior, engagement 
patterns, and the attractiveness of destinations. Participants developed an understanding of how 
AI-powered methodologies can leverage social media content to advance destination marketing 
strategies. Through this content, the following learning outcomes were expected: 

• Understand the role of Al in analyzing social media content for tourism research.

• Identify key data sources and extraction techniques, including web scraping.

• Explain how text analysis, image recognition, and metadata analysis contribute to destination
marketing strategies.

• Recognize ethical considerations and best practices in handling social media data.

Sofia talking about "Analyzing visual and textual content on social media with AIpowered
methodologies"

2.9.2. Participants 
Visiting lecture is open to participation of all PhD students and early-stage researchers registered in 
Bursa Uludag University. 29 PhD students and early-stage researchers attended the visiting lecture 
on ''Al powered insights: Analyzing visual and textual content on social media for destination 
marketing management'' held on March 19th, 2025. The distribution of early-stage researchers and 
PhD students participating in the visiting lecture by departments and gender are as follows:
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2.9.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to 
evaluate the visiting lecture. At the end of the visiting lecture, the forms were sent online to the 
participants and the visiting lecturer.

2.9.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on ''Al powered insights: Analyzing visual and textual content on social 
media for destination marketing management'', 7 participants evaluated. The evaluations of the 
participants are as follows:

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree Neutral 

Disagree 

 Agree

 Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The online learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.9.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Sofía Blanco-Moreno 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

Good

How do you rate your overall visiting lecture experience? 

Excellent                                      Satisfaction 

 Poor Very Poor 

2.10. Scope of the Tenth Staff Exchange (A 
neuroscientific perspective in destination 
marketing – ULE) 
The tenth REMODEL Visiting Lecture named “Nature or city? A neuroscientific perspective on 
emotion, cognition, and personality in destination marketing” organized by ULE on March 20th, 
2025 and it was held online.

2.10.1. Visiting Lecturer and Contents 
Aroa presented two consumer neuroscience studies applied to tourism marketing: one focusing on 
a nature-based destination (Australia) and the other on an urban destination (New York).

          Aroa Costa-Feito

2.10.1.1. Aroa Costa-Feito

Dr. Aroa Costa-Feito is an assistant professor and researcher 
at the ULE, specializing in consumer neuroscience, with a 
particular focus on the tourism industry and 
behavioural change for biodiversity conservation. Her 
research employs advanced neurophysiological tools, 
including eye-tracking, electroencephalography (EEG), and 
galvanic skin response (GSR), to analyse consumer 
behaviour and its impact on decision-making processes. 
Currently, she is actively involvement in several 
European projects, focusing on the practical application of 
scientific knowledge to generate a meaningful impact. She 
is an active member of the Society for Conservation 
Biology (Conservation Marketing group), the World Wildlife 

Fund (WWF), and the Spanish Marketing Association (AEMARK), aiming to promote behavioural 
change for biodiversity conservation. 
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In this visiting lecture, the influence of conscious and non-conscious responses – such as 
emotional impact, specific emotions, attention, and memory – towards promotional destination 
spots on tourists’ travel intentions and decision-making processes was examined. In addition, the 
role of individual personality traits in shaping emotional responses and visual attention patterns 
was evaluated. Through this content, the following learning outcomes were expected: 

• Understand the impact of consumer neuroscience in tourism marketing.

• Identify the role of personality in emotional and visual responses.

• Apply practical insights to tourism promotion strategies.

Aroa talking about "Neuroscientific perspective on emotion, cognition, and personality
in destination marketing"

2.10.2. Participants 
Visiting lecture is open to participation of all PhD students and early-stage researchers registered in 
Bursa Uludag University. 25 PhD students and early-stage researchers attended the visiting lecture 
on ''Nature or city? A neuroscientific perspective on emotion, cognition, and personality in destination 
marketing'' held on March 20th, 2025. The distribution of early-stage researchers and PhD students 
participating in the visiting lecture by departments and gender are as follows:
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2.10.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to 
evaluate the visiting lecture. At the end of the visiting lecture, the forms were sent online to the 
participants and the visiting lecturer.

2.10.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on ''Nature or city? A neuroscientific perspective on emotion, cognition, and 
personality in destination marketing'',10 participants evaluated. The evaluations of the participants 
are as follows:

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree Neutral 

Disagree 

 Agree

 Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The online learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.10.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Aroa Costa-Feito 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

Good

How do you rate your overall visiting lecture experience? 

Excellent                                      Satisfaction 

 Poor Very Poor 

2.11. Scope of the Eleventh Staff Exchange (Beyond 
Green: Exploring Sustainability’s Deep
Dimensions – ATU) 
The eleventh REMODEL Visiting Lecture named “Beyond Green: Exploring Sustainability’s Deep
Dimensions – Theory, Praxis and Navigating the Complexities for a Resilient Future” organized by 
ATU on May 27th, 2025 at BUU FEAS.

2.11.1. Visiting Lecturer and Contents 
Ciaran has addressed sustainability at an advanced level, examining complex socio-ecological 
systems through theoretical frameworks and critical analyses.

        Ciarán Ó’hannracháin Dr. Ciarán Ó’hannracháin is a Faculty of Business Strategic 
Projects Manager at ATU with a focus on Research & 
Collaboration Projects and holds the Operational Board 
Chair of the World Technology Universities Network 
(WTUN), a global network of universities focused on 
delivering on the Sustainable Development Goals (SDGs). 
Previous roles include Project Manager of Academic 
Planning and Strategy, Internationalisation and External 
Engagement during the creation of ATU. Ciarán has also 
held Senior Academic Management positions in the Irish, 
UK, US and Swiss education systems, and lectures in 
Hospitality and Tourism Management. His research 
interests include both Education (Global HE Policy and 
Interationalisation of HE) and Business (Sustainable 
Regional Development, Business Model Innovation, Talent 
Management and Staff Training and Development).
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In this visiting lecture event, participants engaged with the latest research, emerging 
technologies, and innovative governance approaches, and examined the behavioural and 
systemic dimensions of sustainability transitions through case studies. Aiming to sharpen 
analytical tools and inspire impactful research, the session fostered discussion of new questions 
and deepened commitment to the sustainability agenda.

Through this content, the following learning outcomes were expected: 

• Critically evaluate key theoretical frameworks in sustainability science, assessing their
strengths, limitations, and real-world relevance.

• Analyse cutting-edge research and frontier challenges, focusing on emerging technologies,
governance models, and behavioural dynamics in sustainability transitions.

• Apply multi-dimensional perspectives to case studies, integrating environmental, social, and
economic factors to propose evidence-based solutions.

• Formulate impactful research questions that address knowledge gaps and demonstrate
doctoral-level readiness to advance the sustainability field.

Dr. Ciarán Ó’hannracháin is talking about Sustainability

2.11.2. Participants 

Visiting lecture is open to participation of all PhD students and early-stage researchers registered in 
BUU. 31 PhD students and early-stage researchers attended the visiting lecture on ''Designing and 
conducting quantitative research'' held on November 7-8th, 2024. The distribution of early-stage 
researchers and PhD students participating in the visiting lecture by departments and gender are as 
follows:
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Dr. Ó’hannracháin and Participants 

2.11.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to 
evaluate the visiting lecture. At the end of the visiting lecture, the forms were sent online to the 
participants and the visiting lecturer.

2.11.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on ''Beyond Green: Exploring Sustainability’s Deep Dimensions – 
Theory, Praxis and Navigating the Complexities for a Resilient Future'', 12 participants 
evaluated. The evaluations of the participants are as follows:

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree Neutral 

Disagree 

 Agree

 Strongly disagree 
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The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.7.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Ó’hannracháin 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

Good

How do you rate your overall visiting lecture experience? 

Excellent                                      Satisfaction 

 Poor Very Poor 

2.12. Scope of the Twelfth Staff Exchange 
(Understanding Horizon Europe – ATU) 
The last REMODEL Visiting Lecture named “Understanding Horizon Europe – Funding, Priorities & 
Participation” organized by ATU on May 27th, 2025 at BUU FEAS.

2.12.1. Visiting Lecturer and Contents 
Juanita provided the participants with an introduction to Horizon Europe, the European Union’s main 
research and innovation funding programme. 

            Juanita Blue Juanita Blue is Atlantic Technological University’s 
Senior European Project Officer. She has Extensive 
experience as a Programme Manager, leader and 
managing European funded projects under Horizon, 
Interreg, and Erasmus+. She advises researchers how to 
successfully access EU funding, and how to manage 
awarded projects. She also manages various EU funded 
projects across multiple disciplines on behalf of ATU. 
She holds a B.Sc. (hons) in Computer Security & 
Digital Forensics. As part of her ongoing Ph.D., she has 
conducted extensive research in the areas of 
Intelligent Identity Authentication and Intelligent Agents. 
Her work has been disseminated at forums both 
nationally and internationally. Juanita is an accomplished 

lecturer in the areas of Computer Security; Risk, Governance & Compliance; Biometrics; and Maths 
for Cryptography. Juanita specializes in projects with a digital theme and digital transformation 
technologies, and has extensive knowledge and experience in the area of sustainability and SDG 
education/implementation.

77



In this visiting lecture session, the fundamental elements of the programme, practical insights on 
stakeholder engagement, strategies for building strong partnerships, and the alignment of project 
ideas with EU priorities were addressed. Participants explored the programme’s three key pillars, 
six thematic clusters, and its focus on “Widening Participation” and “Strengthening the European 
Research Area (ERA).” Through this content, the following learning outcomes were expected: 

• Understand the objectives and structure of Horizon Europe.
• Become familiar with the thematic clusters
• Explore Widening Participation & ERA
• Align Projects with EU Priorities

Juanita is talking about "EU Priorities & HE Clusters"

2.12.2. Participants 
Visiting lecture is open to participation of all PhD students and early-stage researchers registered in 
Bursa Uludag University. 54 PhD students and early-stage researchers attended the visiting lecture 
on ''Understanding Horizon Europe – Funding, Priorities & Participation'' held on May 27th, 2025. The 
distribution of early-stage researchers and PhD students participating in the visiting lecture by 
departments and gender are as follows:
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Juanita Blue and Participants 

2.12.3. Visiting Lecture Evaluation 
Visiting lecture evaluation forms were prepared for both participants and the visiting lecturer to 
evaluate the visiting lecture. At the end of the visiting lecture, the forms were sent online to the 
participants and the visiting lecturer.

2.12.3.1. Visiting Lecture Evaluation by the Participants 
After the visiting lecture on ''Understanding Horizon Europe – Funding, Priorities 
& Participation'', 12 participants evaluated. The evaluations of the participants are as follows:

Questionnaire 

The agenda of the visiting lecture was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturer was knowledgeable about the visiting lecture 
topics. 

Strongly agree Neutral 

Disagree 

 Agree

 Strongly disagree 

79



The lecturer was well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content was well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allocated for visiting lecture was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The visiting lecture content met my expectations. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

This visiting lecture experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The learning environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL visiting lecture to other 
people. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

How would you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the visiting lecture? 

Excellent                       Good               Satisfaction 

 Poor  Very Poor 

2.12.3.2. Visiting Lecture Evaluation by the Lecturer 
After the visiting lectures, here are the evaluations by the visiting lecturer Dr. Blue: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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The time allowed for the visiting lecture was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the visiting lecture 
objectives.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The content presented was compatible with students’ needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-solving. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The teaching environment met all visiting lecture needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the visiting lecture.  

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 
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How do you rate the overall organisation of REMODEL 
visiting lecture (registration, schedule, communication etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How do you rate the overall students’ attitudes towards the 
visiting lecture?  

Excellent  Good  Satisfaction 

 Poor  Very Poor 

Good

How do you rate your overall visiting lecture experience? 

Excellent                                      Satisfaction 

 Poor Very Poor 
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3. Summer School Report

3.1. Scope of the First Summer School 
(Sustainability & Tourism Challenges – ULE) 
The first REMODEL Summer School (online) named “Sustainability & Tourism Challenges” organized 
by ULE on July 12th - 13th, 2023. This summer school was conducted online and featured speakers of 
recognized international prestige and high competence. The general topics discussed are as follows: 

 Understanding and predicting consumer tourism responses: The synergy of implicit measures
and artificial intelligence

 The science of experiences from a consumer neuro-marketing approach
 Adapting models and frameworks to incorporate TBL-based sustainability
 Mind the Gap: How to communicate with the travellers of today

The topics for the First Summer School, specifically "Sustainability & Tourism Challenges," were chosen 
by the Consortium based on their critical relevance to both academic inquiry and industry practices in 
Turkey. This focus aligns with global sustainability goals and addresses pressing challenges in the 
tourism sector, a significant component of Turkey's economy. Academically, this topic invites exploration 
of innovative solutions and sustainable practices, fostering interdisciplinary research that merges 
tourism studies, environmental science, and business. For instance, understanding consumer tourism 
responses through implicit measures and AI, as discussed by Thomas Zoega Ramsoy, demonstrates 
how cutting-edge methodologies can predict consumer behavior, informing sustainable tourism 
strategies. Additionally, Edel Moore's insights into consumer neuromarketing highlight the importance 
of understanding emotional and cognitive drivers, which can enhance marketing strategies and 
consumer satisfaction in the tourism sector. For the industry, integrating these innovative practices is 
crucial for enhancing competitiveness and ensuring sustainable growth. This topic underscores the 
significance of innovation in developing sustainable tourism strategies, thereby driving effective and 
sustainable tourism marketing and operations.  

3.1.1. Summer School Lecturers and Contents 
On the first day of the summer school, Thomas Zoega Ramsoy and Edel Moore shared their extensive 
knowledge and experiences in their respective fields of expertise during their training. The first day of 
the summer school received significant attention. Neil Richardson and Dolores Semeraro shared their 
comprehensive knowledge and expertise in their respective fields during their training on the second 
day of the summer school, garnering considerable interest on the first day of the program.  

3.1.1.1. Thomas Zoëga Ramsøy 
Thomas Zoega Ramsoy is the CEO and Founder of Neurons Inc.  
A neuropsychologist by training and a Ph.D. in neurobiology and 
neuroimaging, Ramsoy is considered a leading figure in applied 
neuroscience. In his speech, Ramsøy has aimed to discover an 
impressive approach to measuring and predicting consumer 
responses in the tourism industry. His speech offers an in-depth 
understanding of how implicit measures and AI can be utilized to 
measure and predict consumer responses in the tourism industry. 
Attendees will learn how to use implicit measures to capture 
consumers' implicit attitudes, emotions, and preferences related 
to travel experiences. Additionally, they will gain insights into how 
AI algorithms and predictive modelling can be employed to 
analyse implicit data at scale, uncover hidden insights, and predict 
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future consumer behaviour. This will help businesses optimize marketing strategies and enhance 
customer experiences.

The content of the Thomas Zoëga Ramsøy’ training: 

 The powerful synergy between implicit measures and AI techniques by combining them.
 Valuable insights into subconscious consumer behaviour and the use of artificial intelligence

techniques for informed decision-making
 Explanations about how AI enhances the predictive capabilities of implicit measures,
 Accurate models to extract meaningful patterns for predicting consumer behaviour in the

tourism domain by developing accurate models

Through this content, the following learning outcomes are expected: 

 Explore the theoretical foundations and practical applications of implicit measures in the context
of consumer tourism responses.

 Understand the role of AI in enhancing the predictive capabilities of implicit measures and
extracting meaningful patterns from implicit data.

 Gain insights into cutting-edge research at the intersection of implicit measures, AI, and tourism,
and its implications for future studies.

 Discover how implicit measures can provide valuable insights into consumers' subconscious
attitudes and preferences in the tourism industry.

 Learn how to leverage AI techniques to analyse and predict consumer behaviour using implicit
data.

 Understand the practical applications of implicit measures and AI in optimizing marketing
strategies, personalizing experiences, and improving business outcomes in the tourism sector.

Relevance for Academics and Industry and Relationship with Innovation: 

From an academic standpoint, this talk invites researchers to delve into the realm of implicit measures 
and AI-driven methodologies in the context of consumer tourism responses. We examine the theoretical 
foundations and practical applications of implicit measures, which tap into consumers' subconscious 
attitudes and preferences. Furthermore, we explore how AI can enhance the predictive capabilities of 
implicit measures, enabling researchers to extract meaningful patterns and develop accurate models 
for forecasting consumer behavior in the tourism domain. 

For industry professionals, this talk presents an opportunity to gain a deep understanding of how implicit 
measures and AI can be leveraged to measure and predict consumer responses in the tourism industry. 
Attendees will learn how to utilize implicit measures to capture consumers' implicit attitudes, emotions, 
and preferences related to travel experiences. Moreover, we delve into how AI algorithms and predictive 
modeling can be employed to analyze implicit data at scale, uncover hidden insights, and predict future 
consumer behavior, enabling businesses to optimize marketing strategies and enhance customer 
experiences. 

Key takeaways for the academic audience: 

 Explore the theoretical foundations and practical applications of implicit measures in the context
of consumer tourism responses.

 Understand the role of AI in enhancing the predictive capabilities of implicit measures and
extracting meaningful patterns from implicit data.

 Gain insights into cutting-edge research at the intersection of implicit measures, AI, and tourism,
and its implications for future studies.

 Key takeaways for the industry audience:
 Discover how implicit measures can provide valuable insights into consumers' subconscious

attitudes and preferences in the tourism industry.
 Learn how to leverage AI techniques to analyze and predict consumer behavior using implicit

data.
 Understand the practical applications of implicit measures and AI in optimizing marketing

strategies, personalizing experiences, and improving business outcomes in the tourism sector.
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By the end of this talk, both academic and industry attendees will gain a comprehensive understanding 
of how implicit measures and AI can synergistically measure and predict consumer responses in the 
tourism industry. They will be equipped with valuable knowledge and strategies to integrate implicit 
measures and AI-driven methodologies into their research and business practices, fostering a deeper 
understanding of consumer behavior and driving sustainable growth in the tourism sector. 

3.1.1.2. Edel Moore 
Edel Moore has been worked as a Marketing lecturer in The School 
of Design, University of Leeds. She conducts research focusing on 
decision-making in purchasing and retail user experience related 
to behavioural design, habits, addictions, and real-life situations. 
Her presentation discusses the possibilities and challenges of 
utilizing consumer neuromarketing to aid consumer research. 
Neurotourism is an extremely new and exciting application of 
cognitive neuroscience techniques and theories to understand 
consumer decision making, behaviour, and experience perception. 

The content of the Edel Moore’ training: 

 The presentation on Consumer Neuromarketing
 The main neuromarketing tools and benefits of integrating
them with traditional consumer research methods

 The pedagogical development of the field outside of the "Psychology Department"
 Potential future research and collaborations between academics, students, and businesses

Through this content, the following learning outcomes are expected: 

 Understanding the impact of the phenomenon of Neuromarketing on customers' emotions,
thoughts, satisfaction, and actions.

 Learning about the fundamental Neuromarketing tools used to measure psychophysiological
responses and integrating them with traditional consumer research methods.

 Understanding the potential for future research and collaborations between academics,
students, and businesses.

 Recognizing partnerships aimed at supporting marketing strategies, business development,
and sustainability goals in the hospitality and tourism sector.

Relevance for Academics and Industry and Relationship with Innovation: 

The course on Consumer Neuromarketing – The Science of Experiences promotes interdisciplinary 
collaboration, bridging gaps between psychology, neuroscience, marketing, and tourism studies. This 
fosters a holistic understanding and stimulates innovation in academic research. Businesses in the 
tourism sector benefit from a deeper understanding of consumer behavior and decision-making 
processes. Neuromarketing provides insights into the emotional and cognitive factors driving consumer 
choices, enabling more effective and targeted marketing strategies. Introducing neuromarketing tools 
and techniques enriches traditional consumer research methods. Academics gain access to cutting-
edge methodologies for measuring psychophysiological responses, enhancing the depth and accuracy 
of their research. By understanding the psychophysiological responses of consumers, businesses can 
design experiences that resonate emotionally with their customers. This leads to higher satisfaction, 
loyalty, and positive word-of-mouth, crucial for success in the competitive tourism market. By 
showcasing the development of neuromarketing education outside traditional psychology departments, 
the course promotes a multidisciplinary approach to teaching. This broadens the academic curriculum, 
offering students from diverse faculties new perspectives and skills relevant to the tourism sector. The 
application of neuromarketing in developing marketing strategies helps businesses optimize their 
branding, advertising, and service offerings. This strategic use of consumer insights can drive business 
growth and development, ensuring they stay ahead of market trends. By understanding consumer 
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preferences and behaviors related to sustainability, businesses can tailor their practices to meet these 
expectations, fostering a more sustainable and responsible tourism industry. 

3.1.1.3. Neil Richardson 
Dr. Neil Richardson is an experienced marketing/business practitioner with over 20 years of private 

sector experience (in B2B Sales Management, Marketing and 
Customer Service), covering operational and strategic 
positions. He has worked for (and with) world-class 
companies in differing sectors. He has been a director of a 
social enterprise as well as other SMEs. The main topic of his 
speech is to adapt well-established models or frameworks to 
incorporate the TBL and he focuses on customer loyalty and 
the consumer decision-making process. 

The content of the Neil Richardson’ training: 

 The traditional model and framework
 Creating a model and framework where the TBL is fully
integrated

 TBL Based Sustainability and importance of sustainability in business
 Overview of traditional models and framework and benefits of incorporating TBL into them

Through this content, the following learning outcomes are expected: 

 The fundamental outcomes of the training can be summarized as follows.
 To determine the potential of integrating TBL with existing models and frameworks.
 To explain sustainable practices, responsible decision-making processes, and the process of

creating long-term value.
 To demonstrate how organizations can enhance their overall sustainability efforts by integrating

TBL principles into their existing strategies and frameworks.

Relevance for Academics and Industry and Relationship with Innovation: 

This course enriches academic discourse by integrating the Triple Bottom Line (TBL) into established 
models and frameworks. This adaptation fosters a more comprehensive understanding of sustainability 
within the consumer decision-making process (DMP) and loyalty frameworks, which is essential for 
contemporary academic research. Academics can leverage the adapted TBL models to pursue 
innovative research projects. These projects can explore new dimensions of consumer behavior, loyalty, 
and sustainability, contributing valuable insights to the academic community and beyond. The course 
content supports the development of a progressive curriculum that incorporates sustainability into 
business education. This aligns with the increasing demand for sustainability education and prepares 
students for the evolving job market where sustainable practices are valued. 

For business professionals, understanding how to adapt traditional models to incorporate TBL principles 
is crucial for developing sustainable business strategies. This knowledge helps companies align their 
operations with global sustainability goals, enhancing their competitive edge and long-term viability.  By 
integrating sustainability into the consumer decision-making process, businesses can build stronger, 
more loyal customer bases. Consumers are increasingly prioritizing sustainability, and companies that 
reflect these values in their business models are likely to see increased loyalty and positive brand 
perception. Businesses that incorporate TBL into their models can innovate and differentiate themselves 
in the market as leaders in sustainability. This not only attracts a growing segment of environmentally 
and socially conscious consumers but also fosters innovation in product development, marketing, and 
corporate social responsibility (CSR) initiatives. 
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3.1.1.4. Dolores Semeraro 
Dolores Semeraro is a sought-after international tourism 
keynote speaker and tourism marketing professional. Italian by 
origin, she is fluent in Chinese and English with a bachelor’s 
degree in translation and interpreting. In the scope of her 
speech, considering the recent global events that have deeply 
shaken the tourism and travel industry, the determination of 
how the future of travel training program should be structured 
has been made. 

The content of the Dolores Semeraro’ training: 

 The changes that industry operators need to make to
create resilient marketing strategies, and the importance of

developing a traveller-centric mind-set 
 The impacts of global uncertainties on travellers’ brand trust, market positioning, and the desired

financial outcomes of tourism and hospitality operators
 The benefits of communicating on the value-point instead of the price-point of sustainability

choices for travel and tourism
 Metaverse traveller experiences and techniques for accessing the Metaverse.

Through this content, the following learning outcomes are expected: 

 Going beyond the typical "who is your ideal customer" question in the tourism sector and
developing a trustworthy and inspiring approach in post-pandemic travellers.

 Learning the necessary changes in the travel and tourism industry and the evolving corporate
communication strategies following the emergence of the COVID-19 pandemic.

 Identifying the distinct characteristics, concerns, and expectations observed in post-pandemic
travellers.

 Analysing the intricacies of communicating with evolved travellers.

Relevance for Academics and Industry and Relationship with Innovation: 

By addressing the impact of recent global events on the travel industry, the course ensures that 
academic curricula remain current and responsive to real-world challenges. This training program 
highlights new areas for academic research, such as the effects of global uncertainty on traveler 
behavior and brand trust. Researchers can explore these topics further, contributing to the body of 
knowledge in tourism studies and providing insights that can inform industry practices. The course's 
focus on marketing, consumer behavior, and strategic adaptation intersects with disciplines such as 
psychology, business, and communication studies. This promotes interdisciplinary learning and helps 
students understand the multifaceted nature of tourism and hospitality management. 

Business professionals in the tourism sector can benefit from learning how to create marketing 
strategies that are resilient to global uncertainties. This ensures that businesses can maintain and build 
brand trust, even in times of crisis, which is crucial for long-term success. Adopting a traveler-centric 
approach helps businesses align their offerings with the evolving needs and expectations of post-
pandemic travelers. This shift can enhance customer satisfaction, loyalty, and ultimately drive financial 
performance. The seminar provides insights into developing a tone of voice that inspires trust among 
travelers. This is vital for rebuilding and maintaining brand trust, which has been significantly affected 
by recent global events. Businesses can learn to position themselves effectively in the market by 
addressing the concerns and priorities of modern travelers. 
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3.1.2. Participants 
The REMODEL online summer school organized by ULE received significant interest from academics, 
researchers, and practitioners. There was a great interest in the summer school, and 70 participants 
registered. Some Information about the participants from different countries and different professional 
groups is as follows: 

Country Number of Participants 

Austria 3 
Canada 1 
Equator 1 
Greece 1 

India 2 
Ireland 6 

Italy 1 
Montenegro 1 

Nepal 1 
Norway 1 

Portugal 1 
Spain 30 

Turkey 16 
Thailand 1 

UK 2 
USA 2 

Total 70 

Professional Categories Number of Participants 

Company Manager / Employer 20 
Professor /Researcher 31 

Student 19 
Total 70 
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A total of 43 participants actively participated for the first day. But unfortunately, Edel couldn't deliver 
her speech during the training hour because of some health problem and she shared her speech with 
the participants as a video. Information about the attendees are as follows: 

Date Speaker Topic No attendees Male Female 

July 12th, 
2023 

ThomasZoega 
Ramsoy  Understanding and predicting consumer tourism 

responses: The synergy of implicit measures and AI 43 17 26 

Edel Moore  The science of experiences from a consumer 
neuromarketing approach 

July 13th, 
2023 

Neil Richardson  Adapting models and frameworks to incorporate 
TBL-based sustainability 37 14 23 

Dolores Semeraro  Mind the Gap: How to communicate with the 
travelers of today 

Country Number of attendees 

Austria 2 
India 1 

Ireland 5 
Montenegro 1 

Spain 27 
Turkey 7 

Total 43 

Professional Categories Number of attendees 

Company Manager / Employer 16 
Professor /Researcher 18 

Student 9 
Total 43 

Country Number of attendees 

Ireland 4 
Montenegro 1 

Spain 20 
Turkey 12 

Total 37 

Professional Categories Number of attendees 

Company Manager / Employer 8 
Professor /Researcher 24 

Student 5 
Total 37 
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“Thomas Zoëga Ramsøy talked about The Synergy of Implicit Measures and Artificial Intelligence” 

“Edel Moore provided detailed information about Consumer Neuromarketing.” 

On the second day of the summer school first Neil Richardson conducted a presentation titled "Adapting 
Models and Frameworks to Incorporate TBL." In the afternoon, Dolores Semeraro shared information 
and experiences on how to communicate with travellers. A total of 37 participants actively participated 
for the second day of the summer school. 
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“Neil discussed Triple Bottom Line with the participants.” 

“Dolores Semeraro gave information on how to communicate with today’s travellers.” 
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3.1.3. Summer School Evaluation 
Summer school evaluation forms were prepared for both participants and speakers to assess the 
training provided during the summer school. At the end of the session, the forms were sent online to 
both participants and speakers.  

3.1.3.1. Summer School Evaluation by the Participants 
After the training sessions, evaluations were conducted by 26 participants for Thomas Zoega Ramsoy, 
17 participants for Neil Richardson, and 19 participants for Dolores Semeraro. The participants' 
assessments are as follows: 

Questionnaire T.Z. RAMSOY N. Richardson D. Semeraro

The agenda of the training was 
satisfactory.  

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

The lecturer was knowledgeable 
about the training topics. 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

The lecturer was well prepared. 

Strongly agree   Agree  

Neutral      Disagree 

Strongly disagree 

The content was well-organised and 
easy to follow 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

The lecturer provided interesting 
examples from his/her experience 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 
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I consider the expertise of the lecturer 

Strongly agree  Agree  

Neutral      Disagree 

Strongly disagree 

The time allocated for training was 
sufficient. 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

The training content met my 
expectations 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

Participation and interaction were 
encouraged. 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

This training experience will be useful 
in my work. 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

The online learning environment met 
all training needs 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 
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I would recommend REMODEL 
summer school to other people. 

Strongly agree     Agree  

Neutral      Disagree 

Strongly disagree 

How would you rate the overall 
organisation of REMODEL 
summer school (registration, 
schedule, organisation etc.)? 

Excellent  Good  

Satisfaction   Poor 

Very poor 

How would you rate the visual of the 
presentations? 

Excellent  Good  

Satisfaction   Poor 

Very poor 

How do you rate the quality of 
presentations?  

Excellent  Good  

Satisfaction   Poor 

Very poor 

How would you rate the quality of the 
lecturer? 

Excellent  Good  

Satisfaction   Poor 

Very poor 
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3.1.3.2. Summer School Evaluation by the Lecturers 
Also, after the trainings the lecturer evaluation surveys were sent to Thomas Zoega Ramsoy, Neil 
Richardson and Dolores Semeraro and the survey results day by day are as follows: 

Questionnaire First Day Second Day 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allowed for the training was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the training 
objectives.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The content presented was compatible with students’ 
needs.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-
solving.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

	

100% 

	

100% 
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The online training environment met all training needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the training. 

Strongly agree    Agree      Neutral 

Disagree   Strongly disagree 

How do you rate the overall organisation of 
REMODEL summer school (registration, schedule, 
communication etc.)?  

Excellent   Good    Satisfaction 

Poor    Very poor 

How do you rate the overall students’ attitudes towards 
the training?  

Excellent   Good    Satisfaction 

 Poor    Very poor 

How do you rate your overall training experience? 

Excellent                       Good    Satisfaction 

 Poor    Very poor 

	

100% 
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3.2. Scope of the Second Summer School 
(Sustainable Rural Tourism – ATU) 
The second summer school on “Sustainable Rural Tourism” is scheduled for June 6-7, 2024. It is 
organized by the Atlantic Technological University (ATU) in collaboration with the REMODEL project. 
The primary aim of the summer school was to explore sustainable tourism practices, focusing on rural 
areas. This event aims to help participants understand the best practices in sustainable tourism and 
develop their own regional applications. 

The scope of the summer school is quite broad, covering a variety of topics. These topics include: 

• Sustainable tourism certification,

• Sustainable destination management,

• Gastronomy tourism,

• Community engagement,

• Tourism policies and planning strategies.

The summer school continued for two days, with training sessions conducted on the first day featuring 
expert speakers in their fields. On the second day, visits were made to the Radisson Blu Hotel and 
Glenveagh National Park for field research. During these visits, sustainable tourism and management 
practices were explored on-site. During the visit, Radisson Blu Hotel's Managing Director Paul Byrne 
and Head of Education & Learning Glenveagh National Park Clara Bromley shared valuable practical 
insights with the participants. 

3.2.1. Summer School Lecturers and Contents

On The first day of our summer school offered a rich program featuring various speakers focusing on 
sustainable tourism and the publishing process. Prof. Thomas Fletcher (Leeds Beckett University, 
United Kingdom) delivered a presentation titled "Meet the Editor - Demystifying the Publication 
Process," which aimed to simplify the understanding of the publication process and highlight key 
considerations in academic writing. Dr. Mihee Kang (GSTC Global Assurance and Asia Pacific Director) 
gave a talk on "The Opportunities and Benefits of GSTC Certification," discussing sustainable tourism 
certification and case studies from Türkiye. Charlene Boyle (Fáilte Ireland) presented "The Wild Atlantic 
Way," outlining the goals of the Wild Atlantic Way project and strategies for community engagement. Dr. 
James Hanrahan (ATU Sligo and Director of ASTOI) discussed sustainable tourism policies and 
management approaches in his presentation, "Introducing STORY ATU's Sustainable Tourism and 
Visitor Economy Laboratory." Lastly, Jacinta Dalton (ATU Galway) presented on "Food and Beverage 
as a Niche Tourism Product," focusing on the development of food tourism and significant case studies 
in the field. These presentations provided participants with diverse perspectives and practical insights 
on the first day of the summer school. 
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3.2.1.1. Thomas Fletcher

Thomas Fletcher is professor in the School of Events, 
Tourism and Hospitality Management and Carnegie School 
of Sport at Leeds Beckett University, United Kingdom. He is 
an interdisciplinary applied sociologist with particular interest 
in sport, equity, diversity and inclusion, social justice, 
families and fatherhood. Tom is the author of the award-
winning book Negotiating Fatherhood: Sport and Family 
Practices (Palgrave Macmillan). He has a range of roles 
with international peer review journals and organisations. He is 
currently a Managing Editor of Leisure Studies, Associate 
Editor of Events Management and Sport in Society. He was 
previously Reviews Editor for Soccer & Society. Tom is a 
Board member of The Academy of Leisure Sciences and sits 
on the Heritage Advisory Group of the Yorkshire Cricket 
Foundation. Between 2017 and 2020 Tom was Chair of the 

Leisure Studies Association. His session named "Meet the Editor - Demystifying the Publication 
Process" focuses on understanding the perspectives of journal editors and reviewers for 
researchers who wish to grasp the publication process. It explains the concepts of "contributing" and 
"adding to the body of knowledge" in publications, analyzes the peer-review process, and examines 
the reasons for rejections.  

Through this content, the following learning outcomes are expected: 

Understanding the perspective of journals and editors. 

• Grasping the concept of contributing and adding to the body of knowledge in publications.

• Learning how to respond to reviewer comments.

• Understanding the reasons for rejection and what should be avoided.

Relevance for Academics and Industry and Relationship with Innovation: 

This training holds significant importance in promoting innovation in both academia and industry. For 
academics and researchers, understanding the publication process and the perspectives of editors and 
reviewers is a critical competency in making more effective scientific contributions and introducing 
innovative research to the literature. In this session, strategies were presented that enable academics 
and professionals, particularly those working in sustainable rural tourism and the hospitality sector, to 
effectively disseminate their innovative ideas. 

From an industry perspective, academic research plays a crucial role in the development and 
implementation of new business models. This training has contributed to promoting sustainability and 
innovation by helping industry professionals better understand and integrate innovative discoveries 
from academia into their business processes. Additionally, understanding the challenges within the 
research process for both academics and industry professionals paves the way for collaborations and 
innovative solutions. This session provided significant contributions to the development of participants 
in both academia and the hospitality sector in terms of strengthening innovation and achieving 
sustainability goals. 
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3.2.1.2. Mihee Kang 
Dr. Mihee Kang is the GSTC Director of Global Assurance 
as well as Director for the Asia Pacific region and is active as 
an authorized GSTC trainer and destination assessor. A 
trailblazer, Dr Kang was the first person to earn a PhD in 
ecotourism in Korea from Seoul National University and she 
retains links with several universities where she actively 
teaches, conducts research and publishes on the topics of 
ecotourism and sustainable tourism. Mihee has been 
involved in sustainable tourism policy development 
and sustainability assessments of various types of 
destinations in S. Korea and other countries over 30 years. 
She has served in both domestic and international 
organizations such as Korean Geopark Committee, Korea 
Islands Foundation, Korea Trails and Culture, Jeju World 
Heritage Committee, Korea Forest Education 
Committee and the Global Ecotourism Network.  

The session named “"The Opportunities and Benefits of GSTC Certification" provides information on 
sustainable tourism certification and the GSTC certification program. It addresses the importance of 
third-party audit control and explores the opportunities and benefits that certification offers to tourism 
businesses, destinations, and governments.  

Through this content, the following learning outcomes are expected: 

• Understanding sustainable tourism certification and the GSTC program.

• Grasping the importance of third-party audit control.

• Evaluating the opportunities and benefits that certification offers to the tourism sector.

• Gaining practical insights through a GSTC case study in Turkey.

Relevance for Academics and Industry and Relationship with Innovation: 

This training offered an important opportunity for participants to enhance their development in both 
academic and industrial contexts regarding the certification of sustainable tourism. For academia, 
understanding the importance of Global Sustainable Tourism Council (GSTC) certification and third-
party auditing plays a critical role in advancing sustainability research and developing innovative work 
in this field. Certification programs contribute to the development of innovative strategies for the 
implementation and dissemination of sustainability standards. By examining these certification 
processes, academics can create more effective sustainability solutions and innovative practices for 
the tourism sector. For the tourism industry, GSTC certification is seen as an innovation that provides a 
competitive advantage in the business world. Certification programs help businesses, destinations, and 
governments secure their sustainability commitments while offering innovative opportunities to the 
sector. These certifications not only promote environmental sustainability but also contribute to 
economic and social sustainability, thereby fostering innovation within the tourism industry. This session 
provided a crucial platform for strengthening sustainability and innovation at both academic and sectoral 
levels. 
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3.2.1.2. Charlene Boyle 

Charlene Boyle from Failte Ireland is an insight driven, 
strategic marketer with extensive experience leading and 
implementing communication and marketing campaigns 
within the public and private sector. She has an in-depth 
knowledge of international markets having worked across 
Tourism Ireland’s overseas network for more than 10 years.  
However, the call of home was strong, and in 2020, Charlene 
returned to Donegal with her family, taking up a role within 
Fáilte Ireland’s Wild Atlantic Way team. Promoting the 
regions natural beauty and fostering sustainable 
tourism development. 

Her session named "The Wild Atlantic Way" focuses on the 
aim and context of the Wild Atlantic Way project in 2014. 

It also discusses the products used in the project, community involvement, discovery points, 
branding, and the successes achieved.  

Through this content, the following learning outcomes are expected: 

• Understanding the purpose and content of the Wild Atlantic Way project.

• Evaluating the role of community involvement and discovery points in the project.

• Understanding Fáilte Ireland's priorities and future opportunities.

Relevance for Academics and Industry and Relationship with Innovation: 

This training presents valuable lessons in tourism projects and innovative approaches in both academic 
and industrial contexts. For academics, this project serves as a case study showing how sustainable 
tourism strategies can succeed by developing a deep understanding of community engagement, 
discovery points, and branding processes. Moreover, Fáilte Ireland's priorities and future opportunities 
in the project offer new perspectives for academic research. 

From an industry standpoint, the “Wild Atlantic Way” project is a vivid example of how community 
engagement can create innovative value, particularly in the tourism sector. The products and discovery 
points used in the project inspire the development of new business models for the industry by promoting 
differentiation in tourism and collaboration with local communities. In this context, the project serves as 
a significant reference for sector professionals in terms of innovative branding and transforming local 
values into international success. This session provided inspiring examples of how innovative business 
models can be implemented in the tourism industry and new research opportunities for academic work. 
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3.2.1.2. James Hanrahan 

James Hanrahan BA, MSc, PhD is currently a lecturer in 
Tourism Management in the School of Business and 
Social Science at Atlantic Technological University Sligo. He 
has worked as a tour guide, tour operator, tourism 
manager, tourism entrepreneur, tourism consultant and 
lecturer in Ireland, New Zealand, Hawaii, Bulgaria, California, 
and Britain. He has a key set of publications related to 
sustainable destination management and an established track 
record in research supervision at PhD level.  

James applies this research through his work for the public 
and private sector in tourism planning and development. He is 
Director of the recently created Atlantic Sustainable Tourism 
Observatory Ireland using UN Tourism, GSTC and European 
Tourism Indicator 

System (ETIS) for Sustainable Destination management, this STO is one of only 44 in the world. 
James actively collaborates with Failte Ireland, Clare, Donegal and Galway County Councils, 
EarthCheck, and the network of internationally recognized UN Tourism sustainable tourism 
observatories. 

The session named “Introducing STORY ATU’s Sustainable Tourism and Visitor Economy Laboratory" 
focuses on tourism policies in Europe and Ireland and sustainable tourism measurement mechanisms. 
It also provides insights into STORY's role as a partner for sustainable destinations and highlights key 
indicators.  

Through this content, the following learning outcomes are expected: 

• Understanding the tourism policies and regulations of Europe and Ireland.

• Grasping global measurement mechanisms for sustainable tourism.

• Evaluating the role of STORY as a sustainable tourism laboratory.

Relevance for Academics and Industry and Relationship with Innovation: 

This training is of great importance in terms of the development of sustainable tourism and innovation 
in both academic and industrial spheres. In academia, understanding European and Irish tourism 
policies and global sustainable tourism measurement mechanisms enables the development of new 
research opportunities and innovative approaches in sustainable destination management. From an 
industry perspective, measuring and managing sustainable tourism is crucial for the development of 
innovative business models. Laboratories like the one led by James, such as STORY, offer new tools 
for the effective implementation of sustainable destination management and tourism policies. This 
session provided a comprehensive guide for public and private sector professionals on implementing 
sustainability standards, promoting innovation, and sustainable business models in the tourism sector. 
The session presented critical insights encouraging both academic research on sustainable tourism 
policies and the development of innovative and sustainable solutions in the tourism industry. 
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3.2.1.2. Jacinta Dalton 

Jacinta Dalton is Head of Department for Culinary Arts & Service 
Industries at The Atlantic Technological University, Galway, 
Ireland and is a member of the Irish Food Champion Assembly.  
She is an advocate for food education, innovation and community 
engagement for knowledge exchange and sustainability, 
consulting with food producers, and assisting with a number of 
food events and festivals in a voluntary capacity.   Jacinta is 
currently undertaking a Doctorate at the Basque Culinary Centre, 
where she is researching the impacts of public food procurement 
on sustainable education and is working on an Erasmus project 
with European partners on the development of digital 
and sustainability skills for Tourism SME’s.  Jacinta is a 
board member at the Institute of Gastronomy, Culture, Arts & 
Tourism (IGCAT).  

Her session named "Food and Beverage as a Niche Tourism Product" focuses on the development of 
food tourism and its impact on people, culture, heritage, and traditions. Case studies from the Basque 
Country and Ireland are presented.  

Through this content, the following learning outcomes are expected: 

• Understanding the development and impacts of food tourism.

• Evaluating key trends and case studies in food tourism.

• Understanding the role and future opportunities of F&B tourism in Ireland.

Relevance for Academics and Industry and Relationship with Innovation 

This training, offering great innovative opportunities for both academia and the tourism industry, 
provides academics with an important opportunity to deeply examine the development of food tourism 
and its impacts on communities, culture, heritage, and traditions. Case studies from the Basque Country 
and Ireland have contributed new perspectives to the academic literature by analyzing the socio-cultural 
impacts of food tourism. Food tourism is recognized in academic research as an innovative field that 
needs to be studied in terms of both cultural sustainability and the strengthening of local economies. 
For the industry, food and beverage tourism opens the door to innovation as a niche product that allows 
for the differentiation of destinations. The case studies presented in this session, particularly through 
the example of Ireland, demonstrate the future opportunities of food tourism in the tourism sector and 
its contributions to local economies. Food tourism provides tourism businesses with an important 
opportunity to promote cultural heritage and develop sustainable business models with local food and 
beverage products. This session has shown how food tourism can be a significant tool for innovative 
business models and sustainable development at both academic and sectoral levels. 

3.2.2. Participants 

The REMODEL online summer school organized by ATU received significant interest from academics, 
researchers, and practitioners. There was a great interest in the summer school, and 55 participants 
registered. 22 participants continued the training online. Some Information about the participants from 
project partner countries and different professional groups is as follows: 
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Country Number of Participants 

Ireland 39 
Spain 4 

Turkey 12 
Total 55 

Professional Categories Number of Participants 

Company Manager / Employer/ 
Tourism Practitioner 

10 

Professor /Researcher 40 
Student 5 

Total 55 

Professional Categories Number of Participants 

Female 36 
Male 19 
Total 55 

“The participants argued the training topics”
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3.2.3. Summer School Evaluation 

Summer school evaluation forms were prepared for both participants and speakers to assess 
the training provided during the summer school. At the end of the session, the forms were sent online 
to both participants and speakers.  

3.2.3.1. Summer School Evaluation by the Participants 
After the training sessions, evaluations were conducted by 24 participants for Thomas Fletcher and 
20 participants for Mihee Kang, Charlene Boyle, James Hanrahan and Jacinta Dalton. The 
participants' assessments are as follows: 

Questionnaire 
Thomas Fletcher Mihee Kang Charlene Boyle James 

Hanrahan Jacinta Dalton 

The agenda of the 
training was 
satisfactory.  

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 
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The lecturer was 
knowledgeable 
about the training 
topics. 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

The lecturer was 
well prepared. 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

The content was 
well-organised and 
easy to follow 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

The lecturer 
provided interesting 
examples from 
his/her experience 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

I consider the 
expertise of the 
lecturer 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 
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The time allocated 
for training was 
sufficient 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

The training content 
met my 
expectations  

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

Participation and 
interaction were 
encouraged 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

This training 
experience will be 
useful in my work 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 

The physical or 
online learning 
environment met all 
training needs 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 
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I would recommend 
REMODEL summer 
school to other 
people 

Strongly agree      

Agree

Neutral       

Disagree 

Strongly disagree 
How would you rate 
the overall 
organisation of 
REMODEL summer 
school (registration, 
schedule, 
organisation etc.)? 

Excellent 

Good

Satisfaction 

Poor 

Very Poor 
How would you rate 
the visual of the 
presentations? 

Excellent 

Good

Satisfaction 

Poor 

Very Poor 
How do you rate 
the quality of 
presentations?  

Excellent 

Good

Satisfaction 

Poor 

Very Poor 
How would you rate 
the visual of the 
presentations? 

Excellent 

Good

Satisfaction 

Poor 

Very Poor 
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3.2.3.2. Summer School Evaluation by the Lecturers

Also, after the trainings the lecturer evaluation surveys were sent to all lecturers and the survey 
results are as follows: 

Questionnaire 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allowed for the training was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the training 
objectives.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The content presented was compatible with students’ 
needs.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-
solving.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 
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The online training environment met all training needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the training. 

Strongly agree    Agree      Neutral 

Disagree   Strongly disagree 

How do you rate the overall organisation of REMODEL 
Summer School (registration, schedule, communication 
etc.)?  

Excellent   Good    Satisfaction 

Poor    Very poor 

How do you rate the overall students’ attitudes towards 
the training?  

Excellent   Good    Satisfaction 

 Poor    Very poor 

How do you rate your overall training experience? 

Excellent                       Good    Satisfaction 

 Poor    Very poor 

	

100% 
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3.3. Scope of the Third Summer School 
(Innovative Business Solutions for Food and 
Beverage Sector in Hospitality – BUU) 

The REMODEL Summer School was organized on September 16–17, 2025, and hosted by Bursa 
Uludağ University, Faculty of Economics and Administrative Sciences, in collaboration with the 
REMODEL project. The summer school's core agenda was debating new business models, 
sustainability actions, and EU project opportunities in hospitality and food businesses. 

The subjects of the summer school were broad, with a great diversity of themes:

• Innovative ideas in the restaurant industry,

• Business model innovation in the food & beverage sector,

• Segmentation, positioning, and brand management,

• Cost control and profitability,

• Value proposition design,

• EU research and innovation opportunities,

• Widening participation and ERA strengthening,

• Project presentations (REMODEL, VERNE, DIGIFABS, FUSE, Food Educators, Kitchen
Adventure, SECreTOUR, etc.),

• Budget planning, project management, and networking.

The two-day summer school brought together academic expertise and industry real-world 
experience. Day one focused on lectures and workshops on the food and hospitality industries, 
ranging from business models and branding to profitability and value proposition design. The day 
also included a panel on restaurant success stories, where practitioners shared best innovative 
practices. 

The second day turned attention to the European level, with presentations by the project coordinator 
and invited experts on Horizon Europe funding opportunities, ERA engagement, and proposal 
submission. Presentations of ongoing EU-funded projects were also delivered on this day, with a 
spotlight on innovative practices in food education, digital innovation, and cultural tourism. 

The programme concluded with panels on budgeting, project management, and networking 
opportunities, so that participants could transform academic knowledge into practice.
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3.3.1. Summer School Lecturers and Contents

On the first day, the summer school was initiated with welcome speeches by BUU Research and 
Development Coordinator Prof. Dr. Esra Karaca and REMODEL Project Coordinator Prof. Dr. Aylin 
Poroy Arsoy, welcoming the objectives of the REMODEL Summer School and opening doors for 
two days of scholarly and professional discussion. The session continued with a panel on "Success 
Stories from the Sector: Innovative Strategies in Restaurants," moderated by Prof. Dr. Yücel 
Sayılar, where practitioners Onur Özkul (Food and Beyond), Adnan Nar (Giritli Restourant), and 
Mehmet Ceylan (Ceylan Bakery) shared their entrepreneurial experience and innovative practices. 
Subsequently, Prof. Dr. Yasemin Şahan presented the LOCALNUTLEG Project, which included 
research on Mediterranean legumes and nuts transformed into innovative vegetable-based foods. 
Prof. Dr. Çağatan Taşkın presented two complementary lectures: "Business Model Development in 
the Food & Beverage Industry" and "Segmentation and Positioning in the Food & Beverage 
Industry". Assoc. Prof. Dr. Onur Öztürk continued with "Brand Management in the Food & Beverage 
Industry", discussing how to build successful brands. Prof. Dr. Ahmet Türel and Prof. Dr. Aslı Türel 
co-presented "Cost Control and Profitability in the Food & Beverage Industry". The afternoon 
included an interactive Value Proposition Canvas Workshop by Assoc. Prof. Dr. Mehlika Saraç 
and Dr. Alp Aytaç, and Question and Discussion Session hosted by Prof. Dr. Yakup Selvi. 

During the second day, the attention was turned to EU research and project possibilities. Prof. Dr. 
Aylin Poroy Arsoy provided two sessions: "Horizon Europe and Other EU Current Project 
Opportunities (2026–2027 Draft Work Programmes)" and "Horizon Europe Proposal Preparation 
and Application Process". Project presentations were then given: Ciaran O'Hannracháin on 
REMODEL Project, Juanita Blue on VERNE Project, and Orla Casey giving a series of initiatives 
(DIGIFABS, FUSE, 3 Kitchens, Food Eco Culture Edu, Waste2Worth, Ethical Food 
Entrepreneurship). Viktoria Soos showed the FoodEducators Programme, Kitchen Adventure app, 
and GreenChef game, and Antonella Fresa presented the SECreTOUR Project. The programme 
concluded with a joint session on "Budgeting, Project Management, and Networking" by Prof. Dr. 
Aylin Poroy Arsoy, Prof. Dr. Elif Yücel, and Prof. Dr. Yasemin Ertan, which gave the participants 
hands-on tools to plan, manage, and sustain well-performing EU projects.
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3.3.1.1. Mehmet Ceylan - Onur Özkul & Adnan Nar: Moderator Yucel Sayılar 

The first session of the summer school was held under the moderation 
of Prof. Dr. Yücel Sayılar, a faculty member from the Department of 
Management and Organization at BUU, with the participation of highly 
successful and renowned entrepreneurs from the food and beverage 
industry: Onur Özkul, Adnan Nar, and Mehmet Ceylan. This engaging 
and interesting session featured each speaker sharing their unique 
experiences with their restaurant ventures. The participants discussed 
their innovative approaches in the industry and how they overcame 
challenges to achieve success.

Through this content, the following learning outcomes are expected: 

• Learn how the concept of social entrepreneurship can be integrated into the restaurant
industry.

• Discover how to differentiate by adding innovative touches to traditional flavors.
• Gain insights into how trends like healthy living and gluten-free products can be adapted to

restaurant business models.

Relevance for Academics and Industry and Relationship with Innovation: 

This session highlights the success of innovative initiatives in the restaurant industry and their social 
impact. From an academic perspective, in-depth analyses can be made on the applicability of topics 
such as social responsibility and sustainability in the gastronomy sector. Additionally, research can 
explore how new trends like healthy living and gluten-free diets can be integrated into the industry. 
From an industry perspective, such innovative approaches help restaurants stand out in a competitive 
market, playing a crucial role in brand-building and customer loyalty. Innovation holds great potential 
not only from a gastronomic perspective but also in terms of social impact.

Mehmet Ceylan's "Ceylan Bakery" initiative makes a significant 
contribution to the healthy living trend in the sector with its gluten-free 
and healthy products. The bakery not only offers gluten-free products for 
individuals embracing a healthy lifestyle but also creates a difference 
with its "one-stop shop" approach. Customers can find not just bakery 
products but also healthy snacks and food items in one place. Ceylan 
Bakery promotes healthy eating habits while also providing a convenient 
shopping experience. This innovative approach forms a success story 
that combines healthy living and practical shopping.

Onur Özkul's "Food and Beyond" initiative stands out as a perhaps one-
of-a-kind example of social entrepreneurship in the world. This special 
dining event is organized once a week, where the entire revenue from 
the evening is donated to LÖDER (Lymphoma and Leukemia Children’s 
Health and Education Foundation). By integrating the concept of social 
responsibility into the restaurant industry, Özkul offers customers not 
just a delicious meal, but also raises social awareness. This innovation 
makes a significant impact in the realm of social entrepreneurship, with 
its unique fundraising model setting an example for others.

Adnan Nar, in his "Giritli Restourant" creates a difference by blending 
traditional mezes with modern presentation and adapting traditional 
Crete cuisine to the present day. The restaurant stands out with its 
carefully crafted presentations and a rich variety of mezes. Additionally, 
the restaurant places a strong emphasis on sustainability. By sourcing 
products from local suppliers and adopting environmentally friendly 
practices, it not only plays a role in the gastronomic world but also helps 
increase environmental awareness. Giritli tells a traditional story with 
high-quality flavors while also showcasing an innovative approach.
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3.3.1.2. Yasemin Şahan 
Prof. Dr. Yasemin Şahan graduated from Uludağ University, 
Faculty of Agriculture, Department of Food Engineering in 
1996, and completed her MSc and PhD at the same 
institution. She was appointed Associate Professor in 2012 
and Professor in 2020. Her research focuses on food 
chemistry, bioactive compounds, food quality, nanotechnology 
applications in food science, and the bioaccessibility of 
nutrients and antioxidants. She has supervised numerous 
master’s and doctoral theses and has authored many national 
and international publications, book chapters, and patents. 
Prof. Şahan has contributed to a wide range of research 
projects and has been actively involved in scientific 
committees, accreditation boards, and quality commissions 
within her faculty. With her extensive academic background 
and ongoing projects, she continues to make significant 
contributions to the field of food engineering and technology.

Her session titled “LOCALNUTLEG Project Presentation” introduces an EU-funded initiative under 
PRIMA Horizon 2020 (2021–2024) that focuses on transforming Mediterranean local legumes and 
nuts (PDO/PGI and autochthonous varieties) into innovative plant-based foods. It highlights the 
development of plant-based dairy alternatives, flours for bakery and pasta, and ready-to-eat meal 
formats, while also addressing consumer acceptance across eight countries. The project aims to 
strengthen the attractiveness of the Mediterranean diet through innovation, tradition, and 
sustainability.

Through this content, the following learning outcomes are expected: 

• Understanding how local varieties and geographic identity create value in product innovation.

• Learning the end-to-end process of plant-based product development.

• Gaining insight into multi-country consumer research and its applications.

• Exploring eco-friendly processing technologies that preserve nutrients and bioactives.

• Recognizing commercialization and exploitation strategies for sustainable market impact.

Relevance for Academics and Industry and Relationship with Innovation: 

For Academics LOCALNUTLEG represents an interdisciplinary research design that integrates nutrition 
science, food processing, and consumer behavior. It provides a model for producing measurable 
scientific outputs while strengthening the link between research and societal impact. For industry, the 
project highlights opportunities for differentiation through the integration of local, geographically 
protected raw materials into menus, bakery, and ready-to-eat products. Insights into consumer 
expectations and commercialization strategies accelerate market–product alignment and support 
health-driven innovation in the food service sector. 

And for sustainability and innovation, LOCALNUTLEG demonstrates how eco-friendly processes, 
biodiversity valorization, and short local supply chains can generate both economic and societal 
benefits. It also contributes to rural employment and strengthens the cultural identity of the 
Mediterranean lifestyle, offering a replicable model for sustainable food system innovation.
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3.3.1.3. Çağatan Taşkın 

Prof. Dr. Çağatan Taşkın is a faculty member at BUU, FEAS, 
Department of Business Administration. After completing his 
undergraduate studies in Industrial Engineering, he received 
his master’s and doctoral degrees in Business Administration 
at the same university. Advancing from research assistant to 
professor, Taşkın specializes in marketing, strategic 
marketing, and brand management. He has held several 
administrative positions such as senate member, vocational 
school director, and vice director of the graduate school, and 
has been involved in national and international projects. He 
has published numerous articles, books, and conference 
papers, and has supervised both doctoral and master’s 
theses. His academic contributions mainly focus on brand 
equity, consumer behavior, digital marketing, and sustainable 
business models.

The sessions “Business Model Development in the Food & Beverage Sector” and “Segmentation and 
Positioning in the Food & Beverage Sector” address two complementary pillars of strategic 
management in hospitality and food services. Together, they explore how businesses can design 
effective business models while also defining target markets and positioning strategies to achieve 
competitiveness and sustainability.

Through this content, the following learning outcomes are expected: 

• Understanding the building blocks of a successful business model in the F&B sector.

• Learning how to identify customer segments and align offerings with market expectations.

• Exploring effective positioning strategies for differentiation and brand value creation.

• Linking business model innovation with profitability and long-term competitiveness.

• Gaining practical insights into applying academic frameworks to real-world food and
hospitality cases.

Relevance for Academics and Industry and Relationship with Innovation: 

For academics and researchers, these sessions offer a structured framework to study how business 
models, segmentation, and positioning shape competitiveness in the food and hospitality sector. They 
highlight the interplay between consumer behavior, strategic design, and market differentiation, 
providing opportunities for applied research, case study development, and cross-disciplinary 
collaboration in marketing, entrepreneurship, and innovation studies. For industry professionals, the 
sessions translate abstract concepts into actionable strategies. Business model development helps 
entrepreneurs and managers design value creation, delivery, and capture mechanisms tailored to 
evolving consumer expectations. Segmentation and positioning provide the tools to identify niche 
markets, respond to demographic and lifestyle trends, and craft distinctive brand identities. 

From an innovation perspective, combining business model design with segmentation enables firms 
to adapt quickly to shifts in consumer demand, integrate digital technologies, and experiment with new 
service formats. This alignment supports resilience in a competitive market, fosters sustainable growth, 
and strengthens the sector’s ability to create differentiated, innovative offerings that appeal to diverse 
audiences.
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3.3.1.4. Onur Öztürk 

Assoc. Prof. Dr. Onur Öztürk is a faculty member at BUU FEAS, 
Department of Business Administration. He completed his 
undergraduate studies in Business Administration at Ege 
University, also studying at Vilnius Gediminas Technical 
University in Lithuania, and pursued his master’s degree in 
Business Administration at BUU. Specializing in marketing, he 
has served in academic positions from research assistant to 
associate professor. Öztürk has published numerous articles in 
peer-reviewed journals, authored several books on topics such 
as digital marketing, social media, and tourism applications, and 
presented papers at international conferences. His research 
mainly focuses on online service quality, consumer behavior, 
brand equity, and the impact of digitalization on marketing. He 
has also contributed to international projects supported by the 
EU, strengthening research capacity in innovative business 
models for the hospitality sector.

The session titled “Brand Management in the Food & Beverage Sector” focuses on the principles, 
strategies, and challenges of building and sustaining strong brands in hospitality and food services. It 
examines how branding goes beyond logos and names, influencing consumer perception, loyalty, 
and market differentiation. The session also highlights case examples and frameworks relevant to 
managing brand equity in competitive and rapidly evolving markets.

Through this content, the following learning outcomes are expected: 

• Understanding the fundamentals of brand identity, image, and equity.

• Learning how to create and sustain brand value in the F&B sector.

• Exploring strategies for brand positioning and differentiation in crowded markets.

• Gaining insights into consumer-brand relationships and loyalty mechanisms.

• Recognizing the role of innovation in maintaining brand relevance and resilience.

Relevance for Academics and Industry and Relationship with Innovation 

For academics, this session provides conceptual and analytical tools to study how brands influence 
consumer decision-making and business performance. It also offers opportunities for case study 
development and applied research in hospitality branding.

For industry professionals, the session translates branding theory into practical strategies for creating 
distinctive customer experiences, building trust, and enhancing competitiveness. Strong brand 
management supports innovation by enabling businesses to introduce new products, expand into 
new markets, and adapt to changing consumer trendswithout losing credibility.

Ultimately, brand management acts as a bridge between innovation and consumer acceptance, 
ensuring that creative business models and new offerings are effectively communicated, embraced, 
and sustained in the food and hospitality industry.
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3.3.1.5. Ahmet Türel & Aslı Türel 
Prof. Dr. Ahmet Türel is a professor at Istanbul University, Faculty 
of Business Administration. He earned his bachelor’s, master’s, 
and doctoral degrees at Istanbul University and also completed a 
master’s degree at Ball State University in the United States. 
Specializing in accounting, financial reporting, and auditing, he 
advanced from research assistant to professor while also serving 
in several administrative roles, including vice dean. His work, 
published in international journals, books, and conference 
proceedings, has contributed to the understanding of audit quality, 
financial reporting, and corporate governance. He has also served 
as researcher in numerous national and international projects, 
providing significant input to studies in accounting and finance.

Their session titled “Cost Control and Profitability in the Food & Beverage Sector” examines the 
financial dimension of managing hospitality and food businesses. It focuses on strategies for monitoring 
costs, optimizing resource use, and ensuring profitability in a competitive environment. Special attention 
is given to the relationship between cost structures, pricing strategies, and value creation, providing 
participants with tools to balance efficiency and innovation.

Through this content, the following learning outcomes are expected: 

• Understanding the fundamentals of cost structures and financial management in F&B.

• Learning techniques for cost control and efficiency improvement.

• Exploring approaches to link pricing, profitability, and customer value.

• Gaining insights into financial decision-making and risk management.

• Recognizing how financial sustainability underpins business innovation and growth.

Relevance for Academics and Industry and Relationship with Innovation: 

For academics, this session enriches the study of hospitality economics and financial management, 
offering models and frameworks that can be applied in research and teaching. It highlights the interplay 
between financial sustainability and innovation, opening avenues for interdisciplinary inquiry.
For industry professionals, cost control and profitability are practical imperatives. The session equips 
managers and entrepreneurs with actionable strategies to manage expenses, improve margins, and 
enhance competitiveness without compromising service quality.

From an innovation perspective, strong financial management ensures that businesses can invest in 
new technologies, adopt sustainable practices, and experiment with novel service models. By aligning 
cost efficiency with value creation, the session demonstrates how financial discipline becomes a driver 
of long-term innovation, resilience, and sustainable growth in the hospitality and food sectors.

Prof. Dr. Aslı Türel is a professor at Istanbul University, Faculty of 
Business Administration, specializing in accounting and auditing. 
She completed her bachelor’s, master’s, and doctoral studies at the 
same university and has held several academic and administrative 
positions, including vice director of the Institute of Accounting, vice 
chair of the department, and vice dean. Her research focuses on 
international financial reporting, audit quality, and independent 
auditing. With numerous national and international publications, she 
has also taken part in various research projects, including EU-
funded initiatives, contributing significantly to the field of accounting 
and auditing
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3.3.1.6. Mehlika Saraç & Alp Aytaç 

Dr. Aytaç has been working as an Assistant Professor at BUU since 
2022. He started the academia at 2013 as a Research Assistant. He 
completed his undergraduate, master’s degree and PhD at the BUU 
as well. He has published several articles on various journals. He 
mainly publishes articles related with auditing, sustainability and 
internal control. He has been giving lectures in Turkish and English. 
He also an active researcher in European Union funded projects. 
Apart from his academic career, he is also board member of the 
Association of Accounting and Finance Academicians (MUFAD).

In this workshop, Mehlika Saraç and Alp Aytaç moderated a session where participants were 
introduced to the fundamentals of innovative business models and the value proposition 
canvas. Participants then worked in teams to create imaginary businesses, identifying customer 
segments, the value they offer, and how they differentiate from competitors, and prepared value 
proposition canvases for each business. The teams deepened their business models and presented 
creative business ideas and innovative solutions, gaining firsthand experience in how the value 
proposition canvas works and how innovative business models are designed. This process provided 
participants with significant theoretical and practical insights.

Through this content, the following learning outcomes are expected: 

• Learn the key components of the value proposition canvas and how to apply them.

• Gain insights into the design of innovative business models.

• Understand how to develop customer-centric business strategies and create value
propositions.

• Create and present a value proposition canvas for an imaginary business through
practical application.

Relevance for Academics and Industry and Relationship with Innovation: 

This workshop demonstrated how businesses can design innovative models and use the value 
proposition canvas as an effective tool. From an academic perspective, such workshops provide 
students with a concrete understanding of business strategies and innovation processes. For the 
industry, the value proposition creation process offers entrepreneurs a practical roadmap for 
standing out in competitive markets, building brand identity, and customer loyalty. This workshop 
strengthened participants' abilities to think innovatively and develop applied strategies.

Dr. Mehlika Saraç is an Associate Professor at the Department of 
Business Administration, BUU. She holds a PhD in 
Management and Organizational Sciences from BUU. 
She is teaching on organizational behavior, social 
entrepreneurship, sustainable business models, and business 
innovation. She actively contributes to EU-funded projects 
focusing on business innovation, sustainable transformation and 
policy recommendations for SMEs, especially within the 
hospitality sector. 
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3.3.1.7. Aylin Poroy Arsoy 
Prof. Aylin Poroy Arsoy is a professor of accounting and 
finance at Bursa Uludağ University. Her research interests 
include financial reporting, corporate transparency, 
sustainability reporting, integrated reporting, accounting 
education, and auditing. She has coordinated and 
participated in numerous national and EU-funded projects 
(e.g., Horizon Europe, Erasmus+), focusing on innovative 
business models, academic hospitality, and financial control 
systems. She has published widely in international journals 
and contributed to several book chapters. Prof. Poroy Arsoy 
is open to collaborative research, especially on 
interdisciplinary projects that intersect accounting, 
governance, and sustainability in both academic and 
practical contexts. She is interested in "Social Sciences and 
Humanities, Accounting, Accounting and Control, 
Management of Enterprises".

The sessions “Horizon Europe and Other EU Current Funding and Project Opportunities (2026–2027 
Draft Work Programmes)” and “Widening Participation and Strengthening the European Research Area 
(ERA)” together provide a comprehensive overview of the EU’s research and innovation funding 
landscape. Prof. Dr. Aylin Poroy Arsoy presents both the broad opportunities of Horizon Europe and 
the special instruments designed for widening countries such as Türkiye. The first part highlights 
the architecture of Horizon Europe, including its three main pillars and cross-cutting components, 
project types (RIA, IA, CSA, Co-Fund), and the draft priorities of the 2026–2027 work programmes 
across clusters such as health, culture, security, digitalization, climate, mobility, and food systems. The 
second part focuses on Widening and ERA measures, which aim to reduce disparities in research 
capacity by funding initiatives like twinning, teaming, excellence hubs, and ERA chairs, fostering 
collaboration and inclusion in EU research.

Through this content, the following learning outcomes are expected: 

• Understanding the pillars, instruments, and funding schemes of Horizon Europe.
• Differentiating between bottom-up and top-down calls and applying this knowledge to 

proposal design.
• Exploring the 2026–20277 draft priorities and their relevance for research and industry.
• Recognizing the mechanisms of Widening and ERA actions and their role in strengthening 

institutional capacity.
• Identifying concrete opportunities for Turkish universities, SMEs, and research centers to 

increase participation and competitiveness in EU programmes.

Relevance for Academics and Industry and Relationship with Innovation: 

For academics, these combined sessions provide a strategic roadmap for navigating EU research 
programmes, building international networks, and improving competitiveness in proposal writing. 
They emphasize how widening instruments can help institutions in Türkiye integrate into Europe’s 
research ecosystem while boosting publication and innovation capacity. For industry, Horizon 
Europe and widening actions create entry points into EU innovation ecosystems, enabling SMEs and 
entrepreneurs to access funding, scale new technologies, and collaborate with academic and 
public partners. By combining mainstream Horizon calls with widening-targeted actions, businesses 
and universities can co-develop projects that balance excellence with inclusiveness. From an 
innovation perspective, the sessions show how Horizon Europe serves as a driver of scientific and 
technological excellence, while widening and ERA measures ensure that excellence is more evenly 
spread across Europe. Together, they foster inclusive, competitive, and resilient innovation 
ecosystems, with Türkiye playing an active role in shaping Europe’s research and innovation future.
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3.3.1.8. Juanita Blue 
Juanita Blue is ATU’s Senior European Project Officer. She 
has Extensive experience as a Programme Manager, leader 
and managing European funded projects under Horizon, 
Interreg, and Erasmus+. She advises researchers how to 
successfully access EU funding, and how to manage awarded 
projects. She also manages various EU funded projects 
across multiple disciplines on behalf of ATU. She holds a 
B.Sc. (hons) in Computer Security & Digital Forensics. As part
of her ongoing Ph.D., she has conducted extensive research
in the areas of Intelligent Identity Authentication and Intelligent
Agents. Her work has been disseminated at forums both
nationally and internationally. Juanita is an accomplished
lecturer in the areas of Computer Security; Risk, Governance
& Compliance; Biometrics; and Maths for Cryptography.

The session titled “VERNE Project Presentation” introduces a European initiative that seeks to 
accelerate the transition of local and regional tourist destinations toward sustainable and circular 
models. VERNE redefines sustainable tourism by integrating circular economy principles to minimize 
waste, reduce energy use, and protect ecosystems, while fostering collaboration across mobility, food, 
construction, and waste management sectors.

Through this content, the following learning outcomes are expected: 

• Understanding the mission and framework of the VERNE project.

• Learning how circular economy practices can be applied to tourism and hospitality.

• Exploring strategies for engaging diverse stakeholders—industry, policymakers, communities,
and tourists—in co-developing solutions.

• Gaining insights into pilot projects (waste management, food waste reduction, wastewater
treatment, e-mobility, and digital tools) that demonstrate scalable models.

• Recognizing how new business models can link competitiveness and sustainability in tourism.

Relevance for Academics and Industry and Relationship with Innovation: 

For academics, VERNE offers a multidimensional framework to study how circular economy principles 
intersect with tourism innovation, opening avenues for interdisciplinary research and policy analysis. It 
highlights how sustainability can be embedded into destination management, business models, and 
consumer behavior.

For industry stakeholders, the project provides practical, evidence-based approaches to 
implement resource-efficient, eco-friendly, and community-driven practices. The pilots showcase how 
innovations such as digital solutions, electric mobility, and circular waste systems can strengthen 
competitiveness while reducing environmental impact.

By bridging academia, policy, and industry, VERNE demonstrates how tourism can evolve into a driver 
of sustainable innovation, contributing simultaneously to local well-being, economic resilience, and 
environmental protection.
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3.3.1.9. Ciarán Ó’hannracháin 

Dr. Ciarán Ó’hannracháin is a Faculty of Business Strategic 
Projects Manager at ATU with a focus on Research & 
Collaboration Projects and holds the Operational Board Chair 
of the World Technology Universities Network (WTUN), a 
global network of universities focused on delivering on the 
Sustainable Development Goals (SDGs). Previous roles 
include Project Manager of Academic Planning and Strategy, 
Internationalisation and External Engagement during the 
creation of ATU. Ciarán has also held Senior Academic 
Management positions in the Irish, UK, US and Swiss 
education systems, and lectures in Hospitality and Tourism 
Management. His research interests include both Education  
and Business.

The session titled “REMODEL Project Presentation” introduces a three-year Horizon project funded 
under HORIZON-WIDERA-2021-ACCESS-03-01, which focuses on Strengthening the Research 
Capacity of Turkey in Innovative Business Models for the Hospitality Sector. Coordinated by Bursa 
Uludağ University in collaboration with Universidad de León (Spain) and Atlantic Technological 
University (Ireland), the project aims to enhance R&I capacity, foster knowledge transfer, and design 
innovative business models for SMEs in the Turkish hospitality sector.

Through this content, the following learning outcomes are expected: 

• Understanding the mission and vision of the REMODEL project to strengthen academic
and industry research capacity.

• Gaining insights into the creation and role of the Business Model Innovation Laboratory.
• Learning how consumer behavior analysis, neuromarketing, and entrepreneurship tools

contribute to innovative business models.
• Exploring strategies for staff exchanges, training programmes, and summer schools that

enhance international collaboration.
• Recognizing the impact of REMODEL on both academic publishing capacity and SME

competitiveness in the hospitality sector.

Relevance for Academics and Industry and Relationship with Innovation: 

For academics, REMODEL provides a platform for long-term scientific strategy, joint R&I programmes, 
and capacity building in business model innovation. It strengthens the research and publication profile 
of Bursa Uludağ University, while fostering collaboration with European institutions and preparing the 
ground for international master’s programmes in hospitality management. For industry stakeholders, 
REMODEL directly supports SME innovation and competitiveness by designing and testing novel 
business models that respond to the challenges of the post-COVID-19 era. The BMI Lab offers practical 
tools for integrating consumer insights, sustainability, and leadership practices into everyday business 
operations.

From an innovation perspective, REMODEL demonstrates how academic–industry collaboration, 
training, and applied research can build resilience, sustainability, and global competitiveness in the 
hospitality sector. It showcases how innovative business models can contribute not only to firm-level 
performance but also to the sustainability and growth of the national economy
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3.3.1.10. Orla Casey 

Founder of Momentum in 2003, Orla is a business graduate who 
completed further studies in the areas of European Law and 
Economics and Marketing. She is a sought-after researcher and 
facilitator, regeneration specialist and application writer. Working 
with public and private organisations, Orla brings a clarity of 
thought and direction to the design and delivery of multi-million 
regenerative economy strategies and initiatives in Ireland. Orla 
has proudly supported The Food Hub consistently over almost 
20 years of growth. Orla is very passionate about the transfer of 
innovation between Ireland and Europe. Over the years, she has 
built strategic alliances with European leaders in adult, youth, 
VET and higher education.

The session demystifies how to win EU funding by breaking it into a practical formula—aligning your 
ideas, skills, and networks with EU priorities—and by showing what evaluators look for in competitive 
proposals. It maps real entry pathways (start with Erasmus+ Cooperation Partnerships, then scale to 
Horizon/ESF+), explains success criteria (relevance, partnership quality, the “golden thread,” impact 
& sustainability), and illustrates each point with live project cases in food, hospitality, and 
sustainability

Through this content, the following learning outcomes are expected: 

• Understanding the EU funding landscape and Türkiye’s access across Horizon, Erasmus+,
and related programmes.

• Learning a step-by-step pathway from first Erasmus+ projects to larger Horizon/ESF+
consortia, and why “start small, then scale” works.

• Mastering what assessors score: Relevance (need & evidence), Partnership fit, Quality of
design and Impact/Dissemination/Sustainability.

• Applying partner selection rules (role–CV match, sector balance, red flags to avoid) and
designing proportionate, credible work packages.

• Seeing concrete deliverable models (living labs, competence frameworks, OER toolkits,
bootcamps) through cases like Food Eco Culture Edu, EcoSmart Hospitality, 3 Kitchens,
Waste2Worth, Ethical Food Entrepreneurship, DIGIFABS, and FUSE.

Relevance for   Academics and Industry and Relationship with Innovation 

For academics and researchers, the session offers a replicable blueprint for competitive proposals—
how to evidence needs, thread objectives to impacts, and embed outputs (curricula, living labs, 
OERs) so projects outlive the grant. It also shows how early Erasmus+ wins can build reputation, 
publications, and invitations to Horizon consortia.  For industry, SMEs, NGOs, and public bodies, it 
translates funding language into actionable project architectures—digital/green competence 
frameworks for hospitality (EcoSmart Hospitality), circular food-waste toolkits (Waste2Worth), and 
workforce & inclusion pathways (3 Kitchens; FUSE). These examples demonstrate how partners co-
create resources that improve skills, resilience, and market readiness. 

From an innovation perspective, the showcased projects model cross-sector 
collaboration (universities–VET–SMEs–authorities) to deliver scalable, sustainable solutions from 
training bootcamps and summer schools (DIGIFABS) to ethical entrepreneurship curricula 
aligned with the SDGs (Ethical Food Entrepreneurship). The emphasis on measurable impact and 
replication makes innovation systematic rather than accidental.
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3.3.1.11. Viktoria Soos 

Viktoria Soos is a seasoned professional with extensive 
experience in communication and coaching. As the Founder 
and Communications Expert at Climate Smart Elephant since 
January 2019, Viktoria has also served as the Communication 
Lead for EIT Food and as a Communication Specialist for 
URBACT since 2019. Additionally, Viktoria is a 
Communication Strategist for Hegyvidéki Zöld Iroda, focusing 
on sustainability initiatives in Budapest. With a background in 
personal development and business coaching since 2009, 
Viktoria has facilitated numerous trainings and events. 
Educational qualifications include a Master's degree in 
American Literature from Debreceni Egyetem, a Master's in 
Psychology from Károli Gáspár Református Egyetem, and a 
degree in Gender Studies from Central European University.

The session titled “Food Education and Gamified Sustainability Tools” presents innovative approaches 
to linking food, biodiversity, sustainability, and education through communication strategies and digital 
solutions. Viktoria Soos, psychologist and sustainability communication expert at Climate Smart 
Elephant, introduces flagship initiatives such as the FoodEducators Programme, Kitchen Adventure 
app, EcoQuest digital platform, and Green Chef card game. Together, these initiatives highlight how 
education, behavior change, and gamification can foster healthier food choices and stronger 
sustainability awareness across Europe.

Through this content, the following learning outcomes are expected: 

• Understanding how food education programmes operate at European and national
levels, including lesson plans, career days, and international school networks .

• Learning how gamification and digital tools (Kitchen Adventure, EcoQuest) promote
plant-forward diets, behavioral change, and youth engagement.

• Exploring how to design communication strategies that integrate sustainability with
marketing and education.

• Gaining insights into how cross-country partnerships and Erasmus/EIT-Food projects
create scalable and multilingual learning resources.

• Recognizing how tools like the Green Chef card game can improve culinary education
and sustainability awareness in vocational education and training (VET).

Relevance for Academics and Industry and Relationship with Innovation: 

For academics, the session showcases how interdisciplinary research and education design can 
translate into practical outputs for schools, VET institutions, and digital platforms. It also provides a 
model for embedding behavioral science, psychology, and sustainability studies into applied EU 
projects. For industry and the hospitality sector, these tools offer ready-to-use resources to train staff, 
engage communities, and promote sustainable practices in food services. By leveraging gamification, 
AI-based assistants, and digital communication, businesses can enhance consumer awareness, 
support healthier choices, and strengthen brand identity around sustainability. 

From an innovation perspective, these projects illustrate how communication, education, and digital 
design can converge to build impactful solutions for the food system. They demonstrate how 
sustainability can be gamified, personalized, and scaled, ensuring long-term engagement and 
measurable behavior change.
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3.3.1.12. Antonella Fresa 
Antonella Fresa is an ICT expert with extensive experience in 
European cooperation projects since 1994. She has served as 
Design Director and General Manager at Promoter srl, and held 
roles as Technical Coordinator and Communication-
Dissemination Manager in numerous European Commission 
projects. Between 1999 and 2002, she worked as a Project 
Officer at the European Commission and later advised the Italian 
Ministry of Cultural Heritage. As an Enterprise Fellow at Coventry 
University, she contributes to European projects in social 
sciences, humanities, cultural heritage, and technological 
innovation. She is Vice-President of PHOTOCONSORTIUM – the 
International Consortium for Photographic Heritage – and a 
founding member of IDEA. Fresa is recognized as a leading 
figure in the fields of digitisation, preservation, and innovative use 
of technology for cultural heritage.

The session titled “Cultural Tourism: Bridging Heritage, Places and Communities” examines the 
transformative potential of cultural tourism in Europe. It highlights both opportunities and risks: while 
heritage offers enormous value for identity and local economies, overtourism and commercialization 
can threaten landscapes and communities. The presentation explores new cultural business models, 
heritage communities, and EU-funded projects such as SECreTOUR, which experiment with 
sustainable and inclusive approaches to tourism.

Through this content, the following learning outcomes are expected: 

• Understanding the economic and social potential of cultural tourism as a driver of local
development.

• Recognizing the negative impacts of overexploitation (overtourism, gentrification,
commodification) and strategies to counteract them.

• Learning how tourism can act as a tool for regeneration, community recognition, and
rediscovery of shared resources.

• Exploring heritage communities as agents of sustainability and how operational methods can
integrate them into territorial governance.

• Gaining insights from pilot projects across Europe that test innovative approaches in rural
landscapes, minority heritages, dark heritage, and digital nomadism.

Relevance for  Academics and Industry and Relationship with Innovation 

For academics, the session provides an interdisciplinary framework linking cultural heritage studies, 
sustainable tourism research, and digital transformation. It offers concrete examples of how EU-
funded projects (e.g., MEMOLA, REACH, INCULTUM, SECreTOUR) generate new research 
agendas and policy insights on cultural tourism. 

For industry professionals and policymakers, the session demonstrates how place-based, historically 
rooted business models can create value while preserving identity. It shows practical ways to align 
tourism with sustainability by engaging communities, fostering fair business models, and leveraging 
digital tools for heritage digitization and promotion. 

From an innovation perspective, cultural tourism emerges as a field where digital technologies, 
participatory governance, and heritage management converge. By designing new cultural business 
models—complex, collaborative, and rooted in local history—the sector can strengthen resilience, 
inclusivity, and long-term sustainability
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In the workshop conducted by Assoc. Prof. Dr. Mehlika Saraç, the participants are 
working in teams to prepare a value proposition canvas.

Country Number of Participants 

Hungary 1 
Ireland 3 

88 
Total 93 

3.2.2. Participants 

The REMODEL summer school organized by BUU received significant interest from academics, 
researchers, and practitioners. There was a great interest in the summer school. Totaly 
93 participants continued the summer school and got their certificates. Some Information 
about the participants from project partner countries and different professional groups is as 
follows: 

Professional Categories Number of Participants 

Hospitality Sector Practitioner 13 
Academics /Researcher 56 

Student 24 
Total 93 

Professional Categories Number of Participants 

Female 58 
Male 35 
Total 93 

Türkiye 

Italy 1 
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3.3.3. Summer School Evaluation 
Summer school evaluation forms were prepared for both participants and speakers to assess 
the training provided during the summer school. At the end of the session, the forms were sent online 
to both participants and speakers.  

3.3.3.1. Summer School Evaluation by the Participants 
After the summer school was completed, evaluation forms were sent to all participants. 20 
participants took part in the evaluation regarding the summer school. The participants' assessments 
are as follows: 

"The summer school attracted great interest from the participants."

Questionnaire 

The agenda of the summer school was satisfactory. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturers were knowledgeable about the  training 
topics.

Strongly agree Neutral 

Disagree 

 Agree

 Strongly disagree 
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The lecturers were well prepared. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The contents were well-organised and easy to follow. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The lecturers provided interesting examples from their 
experiences. 

Strongly agree              Agree              Neutral  

Disagree  Strongly disagree 

I consider the expertise of the lecturers: 

Very High             High            Average 

Low  Very Low

The time allocated for the summer school was sufficient. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The tarining contents met my expectations. 

Strongly agree              Agree    Neutral  

Disagree                       Strongly disagree 

Participation and interaction were encouraged. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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I would recommend REMODEL summer school to 
other people. 

Strongly agree Neutral 

Disagree 

 Agree

 Strongly disagree 

How would you rate the overall organisation of REMODEL 
summer school (registration, schedule, organisation etc.)? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the visual of the presentations? 

Excellent                                      Satisfaction Good

 Poor  Very Poor 

How do you rate the quality of presentations? 

Excellent  Good  Satisfaction 

 Poor  Very Poor 

How would you rate the quality of the lecturers? 

Excellent d   SatisfactionGoo

 Poor  Very Poor 

This training experience will be useful in my work. 

Strongly agree  Agree Neutral 

Disagree  Strongly disagree 

The learning environment met all training needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 
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3.1.3.2. Summer School Evaluation by the Lecturers 

Also, after the summer school the lecturer evaluation surveys were sent to all lecturers and the 
survey results are as follows: 

Questionnaire First Day 

I had enough time to prepare my presentation. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The time allowed for the training was appropriate. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

The content presented was appropriate to the training 
objectives.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The content presented was compatible with students’ 
needs.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 

The students were interested and enthusiastic. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I was able to encourage critical thinking and problem-
solving.  

Strongly agree    Agree     Neutral 

Disagree   Strongly disagree 
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The online training environment met all training needs. 

Strongly agree              Agree              Neutral  

Disagree                       Strongly disagree 

I received positive feedback from faculty members and 
students after the training. 

Strongly agree    Agree      Neutral 

Disagree   Strongly disagree 

How do you rate the overall organisation of REMODEL 
summer school (registration, schedule, communication 
etc.)?  

Excellent   Good    Satisfaction 

Poor    Very poor 

How do you rate the overall students’ attitudes towards 
the training?  

Excellent   Good    Satisfaction 

 Poor    Very poor 

How do you rate your overall training experience? 

Excellent                       Good    Satisfaction 

 Poor    Very poor 

	

100% 
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VISITINC LECTURE 
REMODEL Vlsltlng Lecture 

-
Funded by 

REMODEL for Bursa Uludag Unlverslty PhD Students the European Union 

ımı • 
February 22nd

, 2024 
Time: 09:30 - 12:45 

BUU Faculty of Economics 
and Administrative Sciences 

MATLAB for Validating Hypotheses When Working with Datasets 
e What Is Matlab7 
• Matlab Tool for Papers Based on Oatasets 
• Knowlng Matlab: Mathematlcal operatlons, commands scrlpts. functlons, and graphical representatlton. 
• Machfne Learnlng and Statlcs 
• Matlab Wlth ChatGPT 

Description 
Thls workshop alms to provlde students baslc Matlab kn owledge. Thank to thls tool the researchers wlll be able to 
work with complex datasets in order to develop statistical treatment and machine learnlng models. This workshop 

wlll be a flrst approach to thls programmlng language, so the students wlll know the baslc prlmltlves understandlng 

the automatlc outputs of new Al tools such as ChatGPT. 

Coursework 
e Matlab wlth Fuzzy Loglc Toolbox 
• Matlabwlth Statlstlcs and Machfne Learnlng Toolbox 
• PowerPolnt Presentatlons 
• Practlcal Examples 
• ChatGPT 3.5 Free Verslon Better 4.0 

Visiting Professor: 

Hector Alaiz Moret6n 

Courses are epen to the partlcip.atlon of aıı PhD students registerecı ln Bursa Uludag Unlverslty Soclal Sclence-s lnstitute 

Certlflcates el partlclpants wlll be prOVlded to PhD students who attend the course$. 

REMODEL 

Pluse rıu ın the fOrm tor reoıstratlon 

Visit Our Website: 

www.projectremodel.eu 

VISITINC LECTURE 
REMODEL Vlsltlng Lecture 

for Bursa Uludag University PhD Students 

� 
February 21", 2024 
Time: 09:30 - 12:45 

' 
BUU Faculty of Economics 

and Administrative Sciences 

Unleashlng the Power of ChatCPT: Revolutlonlzlng Educatlon, 
Research, and Management tor Enhanced Productivity 

• Understand the Foundatlonal Prlnclples and Technoıogy Behlnd ChatGPT 
• Explore ınnovatıve Ways to ıncorporate ChatCPT in Teachlng Methodologles and Classroom Actlvttles 

-
Funded by 

the European Union 

• Dlscover How ChatGPT Can Asslst in Varlous Stages of Research, ı=rom Uterature Aevlew to Data Analysls 
• Leam to Leverage ChatGPT tor Effectlve Management and Admlnlstratıve Tasks, Enhanclng Efflclency 
• ldentlfy Best Practıces tor lntegratlng ChatGPT lnto Your Workflov,., to Maxımtze Productlvtty and lnnovatıon 
• oıscuss Ethlcal consıderatıons and Llmltatıons of usıng Al Toots Llke chatGPT in Professıonal Settlngs 
• Engage ın Practıcal Exercıses to Experlence Rrst-Hand the capabllltles of ChatGPT 
• Develop Strategles for Staylng Abreast of Evolvlng Al Technologles and Thelr Appllcatlons in Your Reld 

Description 
Thls workshop detves ınto the oroundbreaklng world of ChatCPT, otterrno a comprehensNe overvrew of ıts capabllftles ancı 
applfcatlorıs in educatıon, researctı, and management. Partlclpants wlll explore tıow ChatGPT can be harnessed as a 
PoW"erful toot to augment producttvlty, enhance learnlng e:ıı:perlences, and streamllne research and admlnfstrattve­
processes. The sessıon aıms to demystfty the technolOOY behlnd ChatCPT, ıııustratıno lts potentlal to transform varıous 
protessıonaı ıancısc.ııpes.. loln us to emb.ıırk on a Journey ttırouoh the ınnovatıve uses of ChatGPT ancı dlscover strategfes to 
lntegrate thls actvanced Al lnto yı::,ur daHy operatlons. 

Coursework 
Partfclpants wltl engaoe in hands-on .ııcttvltles where they wfll apply ChatGPT to speclflc scenarlos in te.ııchlng, rese.ıırch. 
and management. These actlvftleswfH lncfude craftlng lesson plans, sfmulatlng research task5., and manaofng hyı:,othetlcal 
admlnlstratlve challenoes. 

Visiting Professor: 
Jose Alberto 

Benıtez Andrades 

CourSE>S are open to the partlclpation of all PhD students r�istered in Bursa Uludag Unlwrsity Soclal Scleınc:es lnstitute 

Certlficates cA partlcipants wlll be provtded to PhD students who attend the courses. 

Pleıase fJII in the form tor reıoıstration 

Visit Our Website: 

www.projectremodel.eu 
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VISITINC LECTURE -
REMODEL REMODEL Vlsltlng Lecture 

Funded by 
the European Union 

tor Bursa Uludag Unlverslty PhD Students 

� ' 
M ay 8th

, 2024 
Time: 09:30 -12:30 

BUU Faculty of Economics 
and Administrative Sciences 

Neuromarketing Briefing and Eye-Tracking lnsights 
• understanding the key sectlons that a neuromarketlng brleflng should lnclude for effective proJect 

management with companies 

• Understandlng the concept of eye-tracklng and what it measures. 

• Being able to conduct an online eye-tracklng study and draw relevant conclusions leading to buslness 

impl ications. 

�n
l
i�ersidad 
eon 

Visiting Lecturer: 

Aroa Costa Feito 

Courses are open to the participation of all PhO students regisı:ered in Burs.ı Uludag University Social Scierıc:es ınsı:ltute 

certiflcates cA partlcipants wut be provlded to PhD students who attend the coursES. 

REMODEL 

Please fiti in the torm tor reg�tration 

Visit Our Website: 

www.projectremodel.eu 

VISITINC LECTURE 
REMODEL Visitlng Lecture 

for Bursa Uludag Universlty PhD Students 

ffl ' 

-
Funded by 

the European Union 

May 9'\ 2024 
Time: 09:30 - 12:30 

BUU Faculty of Economics 
and Administrative Sciences 

Web Scraping Fundamentals for Structured Data 
• understand what web scraplng Is, and dlfferentlate between web crawler and web scraper. 

• To know the main free and pald tools for web scraplng. 

• How to downıoad data from tourlst platforms ilke Tripadvisor. 

• How to download data from soclal medla platforms ilke ınstagram or TWltter. 

un
l
ixersidad 

de eon 
Visiting Lecturer: 

Sofia Blanco-Moreno 

Courses are open to the panicipation of aıı PhO students reçıistered in Burs.a Uludao University Social Sciences lnstitute 

Certiflcates of particlp;ınts will be provlded to PhD students who atteod the courses 

Please flll lnthe form for r@<'Jlstratlon. 

Visit Our Websrte: 

www.projectremodel.eu 
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VISITINCi LECTURE -
REMODEL REMODEL Vlsltlng Lecture 

Funded by 

the European Union 

for Bursa Uludag Unlverslty PhD Students 

il ' 
May 15'\ 2024 

Time: 13:00 - 16:00 

BUU Faculty of Economics 
and Administrative Sciences 

Creative Entrepreneurship - Exploring Lived Experience 
• Explore theoretlcaı and practlcaı ıssues relatlng to entrepreneurlal opportunlty. 

• ldentlfy the characterlstlcs of creatlve lndustry entrepreneurs. 

• Discuss the beneflts and challenges of conducting qualitative research. 

• Critique the use of intervlews as a data collection method 

1A 
Ollscoıl 
Toıcneolaiochta 
an Atlanta,gh 

Atlarıtic 
Technological 
Uni�ersity 

Coursesare open to the participation ofall PhDstudents registered in Bursa Uludag UniversitySocial Sciences lnstitute 

Certificates of participantswill be provlded to PhD students who atterıd the courses 

Please fiil ın the tormror registratıon. 

Visit Our Website: 

www.projectremodel.eu 
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ANNEX 2. Visiting Lecture Activities on 
Social Media 
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" Three successful REMODEL Staff Exchange activities have wrapped up at 

Bursa Uludag University Faculty of Economics and Administrative Sciences! 

� 

Special thanks to Aroa Costa-Feito and Soffa Blanco from Universidad de 

Le6n and Tena Patten from Atlantic Technological University for their 

invaluable contributions and knowledge sharing with our PhD students and 

early stage researchers. 

'I" Your participation has greatly enriched our project and inspired everyone 

involved! 

#REMODEL #StaffExchange #lnspiration #KnowledgeSharing 

Çeviriyi göster 
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ANNEX 3. Summer Schools on
Social Media 
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ANNEX 4. Summer Schools
Leaflets, Posters and News 
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